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Killer Web Content - Gerry McGovern
2011-07-01
On the Internet, if you're not read, you're dead.
Written by an internationally-acclaimed
specialist in this field, Killer Web Content gives
you the strategies and practical techniques you
need to get the very best out of your Web
content. Accessible, concise and practical, it will
make your website really work for you. This
book helps readers to: - provide visitors to their
website with the right content at just the right
time - write compelling Web content that users
really respond to and want more of - make sure
their website has the best possible chance of
getting into the first page of search results understand the benefits of blogs, RSS, and email newsletters Web content is an increasingly
important asset. It helps sell products and
deliver services. From travel companies to
software companies, from universities to
governments, it's something that has to be got
right.
Handbook of Research on Organizational
Culture Strategies for Effective Knowledge
Management and Performance - Tessier,
Dana 2021-06-25
Organizations are facing major disruptions in
technology, consumer preferences, and in the
makeup of their workforce, and as a result, they
will need to adapt to these rapidly changing
times to stay effective. Organizations that are

able to tap into the collective knowledge of their
employees and leverage their insights will have
an advantage over those that lack this
connectivity. Implementing a knowledge
management (KM) strategy can help
organizations improve operational effectiveness,
innovation, and adapt to changes, but the
majority of KM implementations fail due to
misalignment with the organization's existing
culture. Organizational culture can enable
effective KM, or it can be a barrier to its
implementation. The Handbook of Research on
Organizational Culture Strategies for Effective
Knowledge Management and Performance
defines the relationship between organizational
culture and knowledge management and how
they impact one another. This handbook also
identifies critical business practices to assist
organizations in transitioning to work from home
while maintaining a strong corporate culture
that includes beneficial knowledge-sharing
behaviors. Covering topics including knowledge
management, organizational culture, and change
management, this text is essential for managers,
executives, practitioners, leaders in business,
non-profits, academicians, researchers, and
students looking for research on how
organizations can thrive and adapt due to
emerging global disruptions as well as local or
internal disruptions.
Homepage Usability- Jakob Nielsen 2001
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Emotional Design - Don Norman 2007-03-20
Why attractive things work better and other
crucial insights into human-centered design
Emotions are inseparable from how we humans
think, choose, and act. In Emotional Design,
cognitive scientist Don Norman shows how the
principles of human psychology apply to the
invention and design of new technologies and
products. In The Design of Everyday Things,
Norman made the definitive case for humancentered design, showing that good design
demanded that the user's must take precedence
over a designer's aesthetic if anything, from
light switches to airplanes, was going to work as
the user needed. In this book, he takes his
thinking several steps farther, showing that
successful design must incorporate not just what
users need, but must address our minds by
attending to our visceral reactions, to our
behavioral choices, and to the stories we want
the things in our lives to tell others about
ourselves. Good human-centered design isn't just
about making effective tools that are
straightforward to use; it's about making
affective tools that mesh well with our emotions
and help us express our identities and support
our social lives. From roller coasters to robots,
sports cars to smart phones, attractive things
work better. Whether designer or consumer,
user or inventor, this book is the definitive guide
to making Norman's insights work for you.
Mobile Usability
- Jakob Nielsen 2012-10-09
How do we create a satisfactory user experience
when limited to a small device? This new guide
focuses on usability for mobile devices, primarily
smartphones and touchphones, and covers such
topics as developing a mobile strategy,
designing for small screens, writing for mobile,
usability comparisons, and looking toward the
future. The book includes 228-full color
illustrations to demonstrate the points. Based on
expert reviews and international studies with
participants ranging from students to early
technology adopters and business people using
websites on a variety of mobile devices, this
guide offers a complete look at the landscape for
a mobile world. Author Jakob Nielsen is
considered one of the world's leading experts on
Web usability. He is the author of numerous
best-selling books, including Prioritizing Web
Usability and the groundbreaking Designing

Web Usability, which has sold more than
250,000 copies and has been translated in 22
languages.
Essentials of Marketing Research - William
G. Zikmund 2000-01-01
Intranet Design Annual - Kara Pernice Coyne
2001
Human Computer Interaction Handbook- Julie
A. Jacko 2012-05-04
Winner of a 2013 CHOICE Outstanding
Academic Title Award The third edition of a
groundbreaking reference, The HumanComputer Interaction Handbook: Fundamentals,
Evolving Technologies, and Emerging
Applications raises the bar for handbooks in this
field. It is the largest, most complete compilation
of HCI theories, principles, advances, case st
Rocket Surgery Made Easy- Steve Krug
2009-12-08
It's been known for years that usability testing
can dramatically improve products. But with a
typical price tag of $5,000 to $10,000 for a
usability consultant to conduct each round of
tests, it rarely happens. In this how-to
companion to Don't Make Me Think: A Common
Sense Approach to Web Usability, Steve Krug
spells out a streamlined approach to usability
testing that anyone can easily apply to their own
Web site, application, or other product. (As he
said in Don't Make Me Think, "It's not rocket
surgery".) Using practical advice, plenty of
illustrations, and his trademark humor, Steve
explains how to: Test any design, from a sketch
on a napkin to a fully-functioning Web site or
application Keep your focus on finding the most
important problems (because no one has the
time or resources to fix them all) Fix the
problems that you find, using his "The least you
can do" approach By paring the process of
testing and fixing products down to its essentials
("A morning a month, that's all we ask"), Rocket
Surgery makes it realistic for teams to test early
and often, catching problems while it's still easy
to fix them. Rocket Surgery Made Easy adds
demonstration videos to the proven mix of clear
writing, before-and-after examples, witty
illustrations, and practical advice that made
Don't Make Me Think so popular.
Eyetracking Web Usability
- Jakob Nielsen
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2010-04-26
Eyetracking Web Usability is based on one of the
largest studies of eyetracking usability in
existence. Best-selling author Jakob Nielsen and
coauthor Kara Pernice used rigorous usability
methodology and eyetracking technology to
analyze 1.5 million instances where users look at
Web sites to understand how the human eyes
interact with design. Their findings will help
designers, software developers, writers, editors,
product managers, and advertisers understand
what people see or don’t see, when they look,
and why. With their comprehensive three-year
study, the authors confirmed many known Web
design conventions and the book provides
additional insights on those standards. They also
discovered important new user behaviors that
are revealed here for the first time. Using
compelling eye gaze plots and heat maps,
Nielsen and Pernice guide the reader through
hundreds of examples of eye movements,
demonstrating why some designs work and
others don’t. They also provide valuable advice
for page layout, navigation menus, site elements,
image selection, and advertising. This book is
essential reading for anyone who is serious
about doing business on the Web.
E-commerce User Experience- Jakob Nielsen
2001
Lien
No Logo - Naomi Klein 2000-01-15
An analysis of the invasion of our personal lives
by logo-promoting, powerful corporations
combines muckraking journalism with
contemporary memoir to discuss current
consumer culture
Information Architecture for the World
Wide Web - Louis Rosenfeld 2002
Discusses Web site hierarchy, usability,
navigation systems, content labeling,
configuring search systems, and managing the
information architecture development process.
The Public Relations Handbook - Alison Theaker
2004-08-02
In this updated edition of the successful Public
Relations Handbook, a detailed introduction to
the theories and practices of the public relations
industry is given. Broad in scope, it; traces the
history and development of public relations,
explores ethical issues which affect the industry,
examines its relationships with politics, lobbying

organisations and journalism, assesses its
professionalism and regulation, and advises on
training and entry into the profession. It
includes: interviews with press officers and PR
agents about their working practices case
studies, examples, press releases and
illustrations from a range of campaigns
including Railtrack, Marks and Spencer,
Guinness and the Metropolitan Police specialist
chapters on financial public relations, global PR,
business ethics, on-line promotion and the
challenges of new technology over twenty
illustrations from recent PR campaigns. In this
revised and updated practical text, Alison
Theaker successfully combines theoretical and
organisational frameworks for studying public
relations with examples of how the industry
works in practice.
About Face - Alan Cooper 2014-09-02
The essential interaction design guide, fully
revised and updated for the mobile age About
Face: The Essentials of Interaction Design,
Fourth Edition is the latest update to the book
that shaped and evolved the landscape of
interaction design. This comprehensive guide
takes the worldwide shift to smartphones and
tablets into account. New information includes
discussions on mobile apps, touch interfaces,
screen size considerations, and more. The new
full-color interior and unique layout better
illustrate modern design concepts. The
interaction design profession is blooming with
the success of design-intensive companies,
priming customers to expect "design" as a
critical ingredient of marketplace success.
Consumers have little tolerance for websites,
apps, and devices that don't live up to their
expectations, and the responding shift in
business philosophy has become widespread.
About Face is the book that brought interaction
design out of the research labs and into the
everyday lexicon, and the updated Fourth
Edition continues to lead the way with ideas and
methods relevant to today's design practitioners
and developers. Updated information includes:
Contemporary interface, interaction, and
product design methods Design for mobile
platforms and consumer electronics State-of-theart interface recommendations and up-to-date
examples Updated Goal-Directed Design
methodology Designers and developers looking
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to remain relevant through the current shift in
consumer technology habits will find About Face
to be a comprehensive, essential resource.
A Handbook of Theories on Designing
Alignment Between People and the Office
Environment - Rianne Appel-Meulenbroek
2021-06-16
Although workplace design and management are
gaining more and more attention from modern
organizations, workplace research is still very
fragmented and spread across multiple
disciplines in academia. There are several books
on the market related to workplaces, facility
management (FM), and corporate real estate
management (CREM) disciplines, but few open
up a theoretical and practical discussion across
multiple theories from different fields of studies.
Therefore, workplace researchers are not aware
of all the angles from which workplace
management and effects of workplace design on
employees has been or could be studied. A lot of
knowledge is lost between disciplines, and sadly,
many insights do not reach workplace managers
in practice. Therefore, this new book series is
started by associate professor Rianne AppelMeulenbroek (Eindhoven University of
Technology, the Netherlands) and postdoc
researcher Vitalija Danivska (Aalto University,
Finland) as editors, published by Routledge. It is
titled ‘Transdisciplinary Workplace Research
and Management’ because it bundles important
research insights from different disciplinary
fields and shows its relevance for both academic
workplace research and workplace management
in practice. The books will address the
complexity of the transdisciplinary angle
necessary to solve ongoing workplace-related
issues in practice, such as knowledge worker
productivity, office use, and more strategic
workplace management. In addition, the editors
work towards further collaboration and
integration of the necessary disciplines for
further development of the workplace field in
research and in practice. This book series is
relevant for workplace experts both in academia
and industry. This first book in the series focuses
on the employee as a user of the work
environment. The 21 theories discussed and
applied to workplace design in this book address
people’s ability to do their job and thrive in
relation to the office workplace. Some focus

more on explaining why people behave the way
they do (the psychosocial environment), while
others take the physical and/or digital workplace
quality as a starting point to explain employee
outcomes such as health, satisfaction, and
performance. They all explain different aspects
for achieving employee-workplace alignment
(EWA) and thereby ensuring employee thriving.
The final chapter describes a first step towards
integrating these theories into an overall
interdisciplinary framework for eventually
developing a grand EWA theory. The Open
Access version of this book, available at
http://www.taylorfrancis.com/books/e/97810031
28830, has been made available under a
Creative Commons Attribution-Non CommercialNo Derivatives 4.0 license.
Review of the IMF's Communications
Strategy - International Monetary Fund
2014-06-30
The framework guiding the IMF’s
communications—established by the Executive
Board in 2007—has enabled the institution to
respond flexibly to the changing global context.
The framework is based on four guiding
principles: (i) deepening understanding and
support for the Fund’s role and policies; (ii)
better integrating communications into the
IMF’s daily operations; (iii) raising the impact of
new communications materials and
technologies; and (iv) rebalancing outreach
efforts to take account of different audiences. In
addition, greater emphasis has been placed on
strengthening internal communications to help
ensure institutional coherence in the Fund’s
outreach activities. Continued efforts are needed
to strengthen communications going forward.
Several issues deserve particular attention.
First, taking further steps to ensure clarity and
consistency in communication in a world where
demand for Fund services continues to rise.
Second, doing more to assess the impact of IMF
communications and thus better inform efforts
going forward. Third, engaging strategically and
prudently with new media—including social
media.
MITRE Systems Engineering Guide - 2012-06-05
MGMT - Chuck Williams 2017-02-21
4LTR Press solutions give students the option to
choose the format that best suits their learning
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preferences. This option is perfect for those
students who focus on the textbook as their main
course resource. Important Notice: Media
content referenced within the product
description or the product text may not be
available in the ebook version.
AIDS - Norman Fowler 2014-06-10
Eighteen million people around the world live
with HIV but do not know they are infected.
Endangering both themselves and countless
others, they represent a public health challenge
that affects not only Africa but every part of the
world, including Europe and the United States.
We stand at a tipping point in the AIDS crisis and unless we can increase the numbers tested
and treated, we will not defeat it. In spite of the
progress since the 1980s there are still over 1.5
million deaths and over 2 million new HIV
infections a year. Norman Fowler has travelled
to nine cities around the globe to report on the
position today. What he discovered was a
shocking blend of ignorance, prejudice, bigotry
and intolerance. In Africa and Eastern Europe, a
rising tide of discrimination against gays and
lesbians prevents many from coming forward for
testing. In Russia, drug users are dying because
an intolerant government refuses to introduce
the policies that would save them.
Extraordinarily, Washington has followed suit
and excluded financial help for proven policies
on drugs, and has turned its back on sex
workers. In this lucid yet powerful account,
Norman Fowler reveals the steps that must be
taken to prevent a global tragedy. AIDS: DON'T
DIE OF PREJUDICE is both an in-depth
investigation and an impassioned call to arms
against the greatest public health threat in the
world today
Searching the Enterprise - Udo Kruschwitz
2017-07-12
Search has become ubiquitous but that does not
mean that search has been solved. Enterprise
search, which is broadly speaking the use of
information retrieval technology to find
information within organisations, is a good
example to illustrate this. It is an area that is of
huge importance for businesses, yet has
attracted relatively little academic interest.
Searching the Enterprise explores the main
issues involved in enterprise search both from a
research as well as a practical point of view. It

first plots the landscape of enterprise search and
its links to related areas, which allows it to
identify key features before surveying the field
in more detail. Throughout the monograph,
enterprise search is discussed as part of the
wider information retrieval research field, and
Web search is used as a common reference point
as this is likely the search application area that
the average reader is most familiar with.
Prioritizing Web Usability
- Jakob Nielsen
2006-04-20
In 2000, Jakob Nielsen, the world’s leading
expert on Web usability, published a book that
changed how people think about the
Web—Designing Web Usability (New Riders).
Many applauded. A few jeered. But everyone
listened. The best-selling usability guru is back
and has revisited his classic guide, joined forces
with Web usability consultant Hoa Loranger, and
created an updated companion book that covers
the essential changes to the Web and usability
today. Prioritizing Web Usability is the guide for
anyone who wants to take their Web site(s) to
next level and make usability a priority! Through
the authors’ wisdom, experience, and hundreds
of real-world user tests and contemporary Web
site critiques, you’ll learn about site design, user
experience and usability testing, navigation and
search capabilities, old guidelines and
prioritizing usability issues, page design and
layout, content design, and more!
Thoughtful Interaction Design
- Jonas Lowgren
2007-01-26
The authors of Thoughtful Interaction Design go
beyond the usual technical concerns of usability
and usefulness to consider interaction design
from a design perspective. The shaping of digital
artifacts is a design process that influences the
form and functions of workplaces, schools,
communication, and culture; the successful
interaction designer must use both ethical and
aesthetic judgment to create designs that are
appropriate to a given environment. This book is
not a how-to manual, but a collection of tools for
thought about interaction design. Working with
information technology—called by the authors
"the material without qualities"—interaction
designers create not a static object but a
dynamic pattern of interactivity. The design
vision is closely linked to context and not simply
focused on the technology. The authors' actionDownloaded from
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oriented and context-dependent design theory,
drawing on design theorist Donald Schön's
concept of the reflective practitioner, helps
designers deal with complex design challenges
created by new technology and new knowledge.
Their approach, based on a foundation of
thoughtfulness that acknowledges the designer's
responsibility not only for the functional
qualities of the design product but for the ethical
and aesthetic qualities as well, fills the need for
a theory of interaction design that can increase
and nurture design knowledge. From this
perspective they address the fundamental
question of what kind of knowledge an aspiring
designer needs, discussing the process of
design, the designer, design methods and
techniques, the design product and its qualities,
and conditions for interaction design.
Tourism Information Technology, 3rd
Edition - Pierre J Benckendorff 2019-02-21
This third edition of Tourism Information
Technology provides a contemporary update on
the complexities of using information technology
in the tourism industry. It examines IT
applications in all sectors including airlines,
travel intermediaries, accommodation, food
service, destinations, attractions, events and
entertainment. Fully updated throughout and
organized around the stages of the visitor
journey, the book reviews how tourists are using
technologies to support decision making before
their trip, during their travels and at the
destination. It: - Provides comprehensive and up
to date coverage of all key topics in tourism
information technologies - Covers new areas
such as (among others) augmented and virtual
reality, robotics, smart destinations, disruptive
innovation and the collaborative economy,
crowdsourcing for sustainability, online
reputation management and big data Incorporates a wealth of pedagogic features to
aid student learning, including key models and
concepts, research and industry insights, case
studies, key terms, discussion questions, and
links to useful websites. Accompanied online by
instructor PowerPoint slides, multiple choice
questions and further case studies, this book
provides a comprehensive and learning-focused
text for students of tourism and related subjects.
Knowledge Solutions - Olivier Serrat 2017-05-22
This book is open access under a CC BY-NC 3.0

IGO license. This book comprehensively covers
topics in knowledge management and
competence in strategy development,
management techniques, collaboration
mechanisms, knowledge sharing and learning, as
well as knowledge capture and storage.
Presented in accessible “chunks,” it includes
more than 120 topics that are essential to highperformance organizations. The extensive use of
quotes by respected experts juxtaposed with
relevant research to counterpoint or lend weight
to key concepts; “cheat sheets” that simplify
access and reference to individual articles; as
well as the grouping of many of these topics
under recurrent themes make this book unique.
In addition, it provides scalable tried-and-tested
tools, method and approaches for improved
organizational effectiveness. The research
included is particularly useful to knowledge
workers engaged in executive leadership;
research, analysis and advice; and corporate
management and administration. It is a valuable
resource for those working in the public, private
and third sectors, both in industrialized and
developing countries.
About Face 3 - Alan Cooper 2007
Aimed at software developers, this book
proposes the creation of a new profession of
software design. The examples in the text are
updated to reflect new platforms along with
additional case studies where appropriate.
Leadership in Organizations - Gary A. Yukl
2010
This book is about leadership in organizations.
The primary focus is on managerial leadership,
as opposed to parliamentary leadership,
leadership of social movements, or informal
leadership in peer groups. The book presents a
broad survey of theory and research on
leadership in formal organizations. The topic of
leadership effectiveness is of special interest.
Evil by Design - Chris Nodder 2013-06-05
How to make customers feel good about doing
what you want Learn how companies make us
feel good about doing what theywant.
Approaching persuasive design from the dark
side, this bookmelds psychology, marketing, and
design concepts to show whywe’re susceptible to
certain persuasive techniques. Packedwith
examples from every nook and cranny of the
web, it provideseasily digestible and applicable
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patterns for putting these designtechniques to
work. Organized by the seven deadly sins,
itincludes: Pride — use social proof to position
your product in linewith your visitors’ values
Sloth — build a path of least resistance that
leads userswhere you want them to go Gluttony
— escalate customers’ commitment and useloss
aversion to keep them there Anger —
understand the power of metaphysical
argumentsand anonymity Envy — create a
culture of status around your product andfeed
aspirational desires Lust — turn desire into
commitment by using emotion todefeat rational
behavior Greed — keep customers engaged by
reinforcing thebehaviors you desire Now you too
can leverage human fallibility to create
powerfulpersuasive interfaces that people will
love to use — but willyou use your new
knowledge for good or evil? Learn more on
thecompanion website, evilbydesign.info.
Knowledge Management in Theory and
Practice, third edition - Kimiz Dalkir
2017-12-22
A new, thoroughly updated edition of a
comprehensive overview of knowledge
management (KM), covering theoretical
foundations, the KM process, tools, and
professions. The ability to manage knowledge
has become increasingly important in today's
knowledge economy. Knowledge is considered a
valuable commodity, embedded in products and
in the tacit knowledge of highly mobile
individual employees. Knowledge management
(KM) represents a deliberate and systematic
approach to cultivating and sharing an
organization's knowledge base. This textbook
and professional reference offers a
comprehensive overview of the field. Drawing on
ideas, tools, and techniques from such
disciplines as sociology, cognitive science,
organizational behavior, and information
science, it describes KM theory and practice at
the individual, community, and organizational
levels. Chapters cover such topics as tacit and
explicit knowledge, theoretical modeling of KM,
the KM cycle from knowledge capture to
knowledge use, KM tools, KM assessment, and
KM professionals. This third edition has been
completely revised and updated to reflect
advances in the dynamic and emerging field of
KM. The specific changes include extended

treatment of tacit knowledge; integration of such
newer technologies as social media,
visualization, mobile technologies, and
crowdsourcing; a new chapter on knowledge
continuity, with key criteria for identifying
knowledge at risk; material on how to identify,
document, validate, share, and implement
lessons learned and best practices; the addition
of new categories of KM jobs; and a new
emphasis on the role of KM in innovation.
Supplementary materials for instructors are
available online.
Project Management - Harold Kerzner
2013-01-22
A new edition of the most popular book of
project management case studies, expanded to
include more than 100 cases plus a "super case"
on the Iridium Project Case studies are an
important part of project management education
and training. This Fourth Edition of Harold
Kerzner's Project Management Case Studies
features a number of new cases covering value
measurement in project management. Also
included is the well-received "super case," which
covers all aspects of project management and
may be used as a capstone for a course. This
new edition: Contains 100-plus case studies
drawn from real companies to illustrate both
successful and poor implementation of project
management Represents a wide range of
industries, including medical and
pharmaceutical, aerospace, manufacturing,
automotive, finance and banking, and
telecommunications Covers cutting-edge areas
of construction and international project
management plus a "super case" on the Iridium
Project, covering all aspects of project
management Follows and supports preparation
for the Project Management Professional
(PMP®) Certification Exam Project Management
Case Studies, Fourth Edition is a valuable
resource for students, as well as practicing
engineers and managers, and can be used on its
own or with the new Eleventh Edition of Harold
Kerzner's landmark reference, Project
Management: A Systems Approach to Planning,
Scheduling, and Controlling. (PMP and Project
Management Professional are registered marks
of the Project Management Institute, Inc.)
Case Studies: Insights on Agriculture Innovation
2018 (IAAS Series) - Tzong-Ru Lee 2019-07-31
Downloaded from

10-best-intranets-of-2017-nielsen-norman-group-intranet

7/10

constructivworks.com
on by guest

[Foreword] The annual International Agriculture
Innovation Conference (IAIC) series started in
October 2016 as an assembly platform for
leading researchers, educators, and developers
to present, discuss, and examine various
challenging issues relating to agricultural
production and innovation. In January 2018, the
International Association for Agricultural
Sustainability (IAAS) took IAIC under its wing
with expectations that IAIC expands its influence
by inviting more agriculture-related
professionals to participate in conferences. I
sincerely welcome you to join our conference
and to share your ideas on agriculture
sustainability with us. First, I would like to thank
the 2018 conference participants who
successfully helped us create the IAIC. The IAIC
2018 would not have been successful without
their support and cooperation. Next, I especially
appreciate the assistance and support from the
other Organizer of IAIC 2018- Institute of
Agricultural Planning of CAU, China. Last but
not least, the keynote speakers of IAIC 2018.
This book would not have been published
without their efforts and contributions. In order
to improve current agricultural circumstances
and attain environmental sustainability,
agriculture innovation has become the primary
strategy nowadays toward achieving these goals.
The concept of adapting agricultural innovation
to every phase of agricultural production and
management is the foundation for this book. This
is the sequel of book《Case Studies: Insights On
Agriculture Innovation 2017》which collects
information on various agricultural innovation
ideas and technologies that have been applied or
are being developed for agricultural operations
and management in different countries. I believe
this book will provide you with new and inspiring
ideas about the future of agriculture
development, and illustrate how innovations in
methods and techniques influence agriculture
production, environmental sustainability, and
the quality of people’s lives around the world.
(Dr. Cheng-I Wei, Chairman of IAAS) [Contents]
Foreword Preface Introduction of Authors About
IAAS Chapter 01 An Ecological Life-Cycle-The
Case of Wapno (Göran Svensson / Carmen Padin
Fabeiro) Chapter 02 The Application of PMI in
Agriculture (Tzong-Ru Lee / Wen-Shin Lin)
Chapter 03 Knowledge Management and

Innovation: New Trends (Joanna Paliszkiewicz /
Magdalena Mądra-Sawicka) Chapter 04 Building
Platform Agribusinesses: Opportunity &
Challenges(Tan Wee Liang) Chapter 05
Agricultural Innovation and Climate Change
Adaptation under Thailand 4.0 National Policy
(Nirote Sinnarong / Olalekan Israel Aiikulola)
Chapter 06 Supply Chain Performance of
Sustainable Palm Oil with Incorporating Big
Data (Rika Ampuh Hadiguna) Chapter 07 The
Way to Rural Revitalization in the Age of Digital
Economy (Tianzhu Zhang / Abudurezhake·
Yishake / Chunming Bai / Nannan Ren / Duomei
Chai)
Smashing UX Design - Jesmond J. Allen
2012-05-03
The ultimate guide to UX from the world’s most
popular resource for web designers and
developers Smashing Magazine is the world′s
most popular resource for web designers and
developers and with this book the authors
provide the ideal resource for mastering User
Experience Design (UX). The authors provide an
overview of UX and User Centred Design and
examine in detail sixteen of the most common
UX design and research tools and techniques for
your web projects. The authors share their top
tips from their collective 30 years of working in
UX including: Guides to when and how to use
the most appropriate UX research and design
techniques such as usability testing, prototyping,
wire framing, sketching, information
architecture & running workshops How to plan
UX projects to suit different budgets, time
constraints and business objectives Case studies
from real UX projects that explain how
particular techniques were used to achieve the
client's goals Checklists to help you choose the
right UX tools and techniques for the job in hand
Typical user and business requirements to
consider when designing business critical pages
such as homepages, forms, product pages and
mobile interfaces as well as explanations of key
things to consider when designing for mobile,
internationalization and behavioural change.
Smashing UX Design is the complete UX
reference manual. Treat it as the UX expert on
your bookshelf that you can read from cover-tocover, or to dip into as the need arises,
regardless of whether you have 'UX' in your job
title or not.
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Don't Make Me Think - Steve Krug 2009-08-05
Five years and more than 100,000 copies after it
was first published, it's hard to imagine anyone
working in Web design who hasn't read Steve
Krug's "instant classic" on Web usability, but
people are still discovering it every day. In this
second edition, Steve adds three new chapters in
the same style as the original: wry and
entertaining, yet loaded with insights and
practical advice for novice and veteran alike.
Don't be surprised if it completely changes the
way you think about Web design. Three New
Chapters! Usability as common courtesy -- Why
people really leave Web sites Web Accessibility,
CSS, and you -- Making sites usable and
accessible Help! My boss wants me to ______. -Surviving executive design whims "I thought
usability was the enemy of design until I read
the first edition of this book. Don't Make Me
Think! showed me how to put myself in the
position of the person who uses my site. After
reading it over a couple of hours and putting its
ideas to work for the past five years, I can say it
has done more to improve my abilities as a Web
designer than any other book. In this second
edition, Steve Krug adds essential ammunition
for those whose bosses, clients, stakeholders,
and marketing managers insist on doing the
wrong thing. If you design, write, program, own,
or manage Web sites, you must read this book." - Jeffrey Zeldman, author of Designing with Web
Standards
Usable Usability - Eric Reiss 2012-06-28
The A-to-Z guide to spotting and fixing usability
problems Frustrated by pop-ups? Forms that
make you start over if you miss a field?
Nonsensical error messages? You're not alone!
This book helps you simply get it right the first
time (or fix what's broken). Boasting a full-color
interior packed with design and layout examples,
this book teaches you how to understand a
user's needs, divulges techniques for exceeding
a user's expectations, and provides a host of
hard won advice for improving the overall
quality of a user's experience. World-renowned
UX guru Eric Reiss shares his knowledge from
decades of experience making products useable
for everyone...all in an engaging, easy-to-apply
manner. Reveals proven tools that simply make
products better, from the users' perspective
Provides simple guidelines and checklists to help

you evaluate and improve your own products
Zeroes in on essential elements to consider
when planning a product, such as its
functionality and responsiveness, whether or not
it is ergonomic, making it foolproof, and more
Addresses considerations for product clarity,
including its visibility, understandability,
logicalness, consistency, and predictability
Usable Usability walks you through numerous
techniques that will help ensure happy
customers and successful products!
Emerging Technologies for Education - Tien-Chi
Huang 2017-12-15
This book constitutes the thoroughly refereed
post-workshop proceedings of the Second
International Symposium, SETE 2017, held in
conjunction with ICWL 2017, Cape Town, South
Africa, in September 2017. The 52 full and 13
short papers were carefully reviewed and
selected from 123 submissions. This symposium
attempts to provide opportunities for the
crossfertilization of knowledge and ideas from
researchers in diverse fields that make up this
interdisciplinary research area.
Strategic Management and Business Policy Thomas L. Wheelen 1998-01
This text provides the Strategic Management
and Business Policy student with a presentation
of traditional and new strategic management
topics. These topics include: corporate
governance, hypercompetition, competitive
strategy, outsourcing, mass customization,
technology, international issues, environmental
trends and ethics.
Organization Theory and Design - Jonathan
Murphy 2014
Organizing involves continous challenges in the
face of uncertainty and change. How is
globalization impacting organizations? How will
new strategies for a turbulent world affect
organizational design?In this second edition of
Organization Theory and Design, developed for
students in the UK, Europe, the Middle East and
Africa, respected academics Jonathan Murphy
and Hugh Willmott continue to add an
international perspective to Richard L. Daft’s
landmark text. Together they tackle these
questions in a comprehensive, clear and
accessible study of the subject.
The Human Side of Cyber Conflict
- John P Geis
II 2019-07-20
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In response to a tasking from the Air Force chief
of staff, the Air Force Research Institute
conducted a review of how the service
organizes, educates/trains, and equips its cyber
workforce. The resulting findings were used to
develop recommendations for how the Air Force
should recruit, educate, train, and develop cyber
operators from the time they are potential
accessions until they become senior leaders in
the enlisted and officer corps. This study's
discoveries, analyses, and recommendations are
aimed at guiding staff officers and senior leaders
alike as they consider how to develop a future
cyber workforce that supports both Air Force
and US Cyber Command missions across the

range of military operations.
The World Book Encyclopedia - 2002
An encyclopedia designed especially to meet the
needs of elementary, junior high, and senior
high school students.
Hackers & Painters - Paul Graham 2004-05-18
The author examines issues such as the
rightness of web-based applications, the
programming language renaissance, spam
filtering, the Open Source Movement, Internet
startups and more. He also tells important
stories about the kinds of people behind
technical innovations, revealing their character
and their craft.
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