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100 Things Every Presenter Needs to Know About People - Susan
Weinschenk 2012-05-07
Every day around the world millions of presentations are given, with
millions of decisions hanging in the balance as a result. Do you know the
science behind giving a powerful and persuasive presentation? This book
reveals what you need to know about how people listen, how people
decide, and how people react so that you can learn to create more
engaging presentations. No matter what your current skill level, whether
beginner or polished, this book will guide you to the next level, teaching
you how to improve your delivery, stance, eye contact, voice, materials,
media, message, and call to action. Learn to increase the effectiveness of
your own presentations by finding the answers to questions like these:
What grabs and holds attention during a presentation? How do you
choose the best media to use? What makes the content of a presentation
stick? How do people react to your voice, posture, and gestures? How do
people respond to the flow of your message? How do you motivate people
to take action? These are just a few of the questions that the book
answers in its deep-dive exploration of what you need to know about
people to create a compelling presentation.
The Presentation Coach
- Graham G. Davies 2011-10-20
You probably hate giving presentations. You probably hate listening to
them too. Why? Because most business presentations are too long, too
detailed, too boring...and submerged under a blizzard of PowerPoint. But
the single most important presentational tool known to man isn't a
slideshow. It's you. Whether you're speaking to one person across a
table, 20 people in a boardroom or 1,000 people in a ballroom, it's all
about the words you say and how you say them. The Presentation Coach
shows you how to use what you've already got to give you clarity,
confidence and impact in every speaking challenge you will ever face.
You'll learn the unique Bare Knuckle 5-step process to effective
presenting, and how to apply it to all business speaking, from large-scale
presentations to one-to-one client meetings. Graham Davies has been
coaching high-profile individuals from the worlds of business, politics
and entertainment in exactly these techniques for the past 25 years. Now
it's your turn. Praise for The Presentation Coach "Graham Davies is a
brilliantly funny speaker who knows how to inspire and enthuse anyone
who sees presenting as a bore, a burden or a source of terror." Nick
Robinson, Political Editor, BBC "This book really captures Graham's
intense and robust sense of coaching. Just like the author, it is amusing,
punchy and really comforting to have access to in all presentation
situations." Michel Combes, CEO,Vodafone Europe "Required reading for
anyone who wants their presentations to enthuse rather than euthanize
their audience." Tim Curtis, MD, Northern Europe, Land's End "Graham
is a highly effective presentation coach. He is always honest and gets
straight to the point. His book is just as direct and entertaining as he is
in person." Nick Jeffery, CEO, Vodafone Global Enterprise "I don't know
anyone who could wear the label 'the presentation coach' more
confidently than Graham." Daniel Finkelstein, Executive Editor, The
Times "I use Graham's system strictly and religiously in every speech. In
fact on almost every important occasion when I need to get a message
across.... You will never regret buying and using this book." George
Clarke, MD, Heidelberg UK "Graham helped me develop my very own
presentation style, true to myself, with high impact and focused very
much on the audience." Phil Clarke, CEO Designate, Tesco "Graham's
approach is ruthlessly robust and utterly practical. This book is the next
best thing to seeing him in person, and much less of a strain on your
budget." Matthew Wilson, CEO Brit Global Markets "...Davies's
compelling book illuminates all the pitfalls and provides a simple guide to
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allowing personality into presentations - radical stuff indeed!" Andy
Street, MD, John Lewis "Whether you are a Prime Minister, chief
executive or anyone else who needs make an impact, then you must read
this challenging and innovative book by Graham Davies." Neil Sherlock,
Partner, Public Affairs, KPMG "...I wish Graham had written it 20 years
ago..." Richard Klein, MD, Bank of America Merrill Lynch "Never again
will you commit the crime of Death by Bullet-Point." Penny Philpot,
Group Vice President, Worldwide Partner Services, Oracle "Graham
Davis is a talented gagmeister who shows that the best way of exposing a
bad argument is with a good joke." Boris Johnson, Mayor of London
"Reading his book will spur you on to win your own presentational race."
Richard Dunwoody, twice winner of the Grand National "Graham
completely reframed my approach to presenting. His approach works!"
Otto Thoresen, CEO, Aegon UK "A process that you can use no matter
what the situation. I heart
Presenting to Win - Jerry Weissman 2008-11-17
Thirty million presentations will be given today. Millions will fail. Millions
more will be received with yawns. A rare few will establish the most
profound connection, in which presenter and audience understand each
other perfectly…discover common ground… and, together, decide to act.
In this fully updated edition, Jerry Weissman, the world’s #1
presentation consultant, shows how to connect with even the toughest,
most high-level audiences...and move them to action! He teaches
presenters of all kinds how to dump those PowerPoint templates once
and for all and tell compelling stories that focus on what’s in it for the
audience. Weissman’s techniques have proven themselves with billions of
dollars on the line. Thousands of his elite clients have already mastered
them. Now it’s your turn! • What you must do to tell your story Focus
before Flow: identifying your real goals and message • The power of the
WIIFY: What’s In It For You Staying focused on what your audience
really wants • Capture your audience in 90 seconds… and never let go!
Opening Gambits and compelling linkages • Master the art of online Web
conferencing Connecting with your invisible audience • From
brainstorming through delivery Crafting the Power Presentation, one
step at a time Named by FORTUNE Magazine as a "Must-Read" "Jerry
Weissman makes the challenge of producing and delivering effective
presentations delightfully simple. Read it and benefit!" Tim
Koogle,Founding CEO, Yahoo! “A great read for all of us who have ever
struggled with any aspect of our public speaking skills. Presenting to Win
contains the same timeless techniques that helped me [18] years ago.”
Jeff Raikes, former President, Microsoft Business Division, Microsoft
Corporation, and CEO, Bill and Melinda Gates Foundation “Jerry is The
Man when it comes to making great pitches. If your pitch doesn’t get a
whole lot better after reading this book, something is wrong with you.”
Guy Kawasaki, Managing Director and Chairman, Garage Technology
Ventures, and bestselling author of The Art of the Start “Presenting to
Win is the shortest path to applause for any presenter. It will be your
bible for the PowerPoint Age. It’s loaded with easy actions and real
examples that really work. I’ve used them. I know.” Scott Cook, Founder,
Intuit
Pale Blue Dot
- Carl Sagan 2011-07-06
“Fascinating . . . memorable . . . revealing . . . perhaps the best of Carl
Sagan’s books.”—The Washington Post Book World (front page review)
In Cosmos, the late astronomer Carl Sagan cast his gaze over the
magnificent mystery of the Universe and made it accessible to millions of
people around the world. Now in this stunning sequel, Carl Sagan
completes his revolutionary journey through space and time. Future
generations will look back on our epoch as the time when the human
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race finally broke into a radically new frontier—space. In Pale Blue Dot,
Sagan traces the spellbinding history of our launch into the cosmos and
assesses the future that looms before us as we move out into our own
solar system and on to distant galaxies beyond. The exploration and
eventual settlement of other worlds is neither a fantasy nor luxury,
insists Sagan, but rather a necessary condition for the survival of the
human race. “Takes readers far beyond Cosmos . . . Sagan sees
humanity’s future in the stars.”—Chicago Tribune
TED TALKS: The Official TED Guide to Public Speaking - Chris J.
Anderson 2017-05-09
From the head of TED and based on expertise drawn from the best TED
Talks, an entertaining and practical guide to speaking, pitching and
telling stories, filled with valuable insight for salespeople, leaders,
teachers and writers Amid today’s proliferating instant-communication
channels, one form has emerged as the most effective way to
communicate—a brief, polished, live-audience video talk. Since taking
over TED in the early 2000s, Chris Anderson has tapped the world’s most
brilliant minds to share their expertise on myriad subjects. Anderson
discovered early on that the keys to getting an audience to sit up and pay
attention are to condense a presentation into 18 minutes or less and to
heighten its impact with a powerful narrative: in other words, to tell a
terrific story. TED Talks is chock full of personal presentation
suggestions from such TED notables as Sir Ken Robinson, Mary Roach,
Amy Cuddy, Bill Gates, Elizabeth Gilbert, Dan Gilbert, Matt Ridley and
dozens more—everything from how to focus your speech’s content to
what you should wear onstage. This is a lively, fun read with great
practical value, from the man who knows what goes into a great speech.
In TED Talks, Anderson pulls back the TED curtain for anyone who wants
to learn from the world’s best on how to prepare a top-notch
presentation.
100 MORE Things Every Designer Needs to Know About People Susan Weinschenk 2015-09-25
Thousands of designers, marketers, and product managers have come to
rely on Susan Weinschenk’s original 100 Things Every Designer Needs
To Know About People as a “go-to book” for practical advice on how to
use the latest findings in psychology and neuroscience to directly inform
and improve their designs, brands, and products. Research hasn’t
stopped since the book was written, and new design challenges have
emerged. Weinschenk’s new book, 100 MORE Things Every Designer
Needs To Know About People applies the latest research in psychology,
neuroscience, brain research, and social psychology to the design of
technology products, including websites, apps, wearables, and artificial
intelligence. Weinschenk combines real science and research citations
with practical examples to make her 100 MORE Things engaging,
persuasive, easy to read, accessible, and useful. 100 MORE Things Every
Designer Needs to Know About People is not just another “design
guidelines” book because it explains the WHY behind the guidelines,
providing concrete examples and prescriptions that can be easily and
instantly applied.
Discovering the Miracle of the Scarlet Thread in Every Book of the Bible
- Richard Booker 2009-11-28
Yes you can understand the Bible! Discovering the Miracle of the Scarlet
Thread in Every Book of the Bible takes the mystery and confusion out of
the Bible and makes God s Word come alive with new insights and a
fresh excitement that will have you searching for more. Dr. Richard
Booker unveils the mysteries and secrets of the Bible by explaining its
master theme, and then reveals a simple plan so you can discover God s
personal revelation for yourself. The author provides Exciting biblical
background, An interesting survey of each book in the Bible, Each book s
master theme, Practical principles, forms, and guidelines for your own
life-enriching Bible study. The sometimes hard-to-understand teachings
of Jesus in their original culture and context come alive and become real
through discovering the miracle of the scarlet thread. Then Jesus began
to explain everything which had been written in the Scriptures about
Him.Jesus started with the books of Moses and then He talked about
what the prophets had written about Him (Luke 24:27 PEB). This book
about the Bible will change the way you think about His Word His lifechanging and eternal Word.
The Attributes
- Rich Diviney 2021-01-26
Do you have what it takes to succeed in any situation? According to a
retired commander who ran training for Navy SEALs, true optimal
performance goes beyond just skill. It’s all about THE ATTRIBUTES.
“Diviney’s incredible book explains why some people thrive—even when
things get hard.”—Charles Duhigg, New York Times bestselling author of
The Power of Habit During his twenty years as a Navy officer and SEAL,
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Rich Diviney was intimately involved in a specialized SEAL selection
process, which whittled a group of hundreds of extraordinary candidates
down to a handful of the most elite performers. Diviney was often
surprised by which candidates washed out and which succeeded. Some
could have all the right skills and still fail, while others he might have
initially dismissed would prove to be top performers. The seemingly
objective criteria weren’t telling him what he most needed to know: Who
would succeed in one of the world’s toughest military assignments? It is
similarly hard to predict success in the real world. It happens often
enough that underdog students accomplish exceptional achievements
while highly skilled, motivated employees fail to meet expectations. Darkhorse companies pull away from the pack while dream teams flush with
talent and capital go under. In working with and selecting top special
operators for decades, Diviney saw that beneath obvious skills are
hidden drivers of performance, surprising core attributes—including
cunning, adaptability, courage, even narcissism—that determine how
resilient or perseverant we are, how situationally aware and how
conscientious. These attributes explain how we perform as individuals
and as part of a team. The same methodology that Diviney used in the
military can be applied by anyone in their personal and professional
lives, and understanding these attributes can allow readers and their
teams to perform optimally, at any time, in any situation. Diviney defines
the core attributes in fresh and practical ways and shares stories from
the military, business, sports, relationships, and even parenting to show
how understanding your own attributes and those of the people around
you can create optimal performance in all areas of your life.
The Leader in Me - Stephen R. Covey 2012-12-11
Children in today's world are inundated with information about who to
be, what to do and how to live. But what if there was a way to teach
children how to manage priorities, focus on goals and be a positive
influence on the world around them? The Leader in Meis that
programme. It's based on a hugely successful initiative carried out at the
A.B. Combs Elementary School in North Carolina. To hear the parents of
A. B Combs talk about the school is to be amazed. In 1999, the school
debuted a programme that taught The 7 Habits of Highly Effective
Peopleto a pilot group of students. The parents reported an incredible
change in their children, who blossomed under the programme. By the
end of the following year the average end-of-grade scores had leapt from
84 to 94. This book will launch the message onto a much larger platform.
Stephen R. Covey takes the 7 Habits, that have already changed the lives
of millions of people, and shows how children can use them as they
develop. Those habits -- be proactive, begin with the end in mind, put
first things first, think win-win, seek to understand and then to be
understood, synergize, and sharpen the saw -- are critical skills to learn
at a young age and bring incredible results, proving that it's never too
early to teach someone how to live well.
Room - Emma Donoghue 2017-05-07
Kidnapped as a teenage girl, Ma has been locked inside a purpose built
room in her captor's garden for seven years. Her five year old son, Jack,
has no concept of the world outside and happily exists inside Room with
the help of Ma's games and his vivid imagination where objects like Rug,
Lamp and TV are his only friends. But for Ma the time has come to
escape and face their biggest challenge to date: the world outside Room.
Training & Development For Dummies - Elaine Biech 2015-05-26
Develop and deliver a robust employee training and development
program Training and Development For Dummies gives you the tools you
need to develop a strong and effective training and development
program. Covering the latest in talent development, this informative
guide addresses classroom, virtual, and blended learning to open up your
options and help you design the program that's right for your company.
You'll explore the different modes of formal learning, including social
learning, m-learning, and MOOCs, and delve into the benefits and
implementation of self-directed and informal learning. The discussion
covers mentoring and coaching, rotational and stretch assignments, and
how to align talent development with the company's needs. You'll learn
how to assess employee skills, design and deliver training, and evaluate
each step of the process to achieve the goals of both the employee and
the organization. Most employees have some weaknesses in their skill
sets. A robust training program allows you to strengthen those skills, and
a development program brings all employees up to the highest possible
level of productivity and success. This book helps you create consistency
in your company by developing and delivering the exact training and
development program your people need. Develop a strong training and
development program Foster a supportive and innovative work
environment Learn about social learning, m-learning, and MOOCs Assess
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and evaluate your staff more effectively A great training and
development program boosts performance, productivity, job satisfaction,
and quality of services, while reducing costs and supervision. Investing in
your employees gives an excellent ROI, as talent development is a
primary driver behind both motivation and loyalty. Training and
Development For Dummies shows you how to reap these benefits, with
step by step guidance and essential expert insight.
The Science of Learning - Edward Watson 2021-04-29
Supporting teachers in the quest to help students learn as effectively and
efficiently as possible, The Science of Learning translates 99 of the most
important and influential studies on the topic of learning into accessible
and easily digestible overviews. Building on the bestselling original book,
this second edition delves deeper into the world of research into what
helps students learn, with 22 new studies covering key issues including
cognitive-load theory, well-being and performing well under exam
pressure. Demystifying key concepts and translating research into
practical advice for the classroom, this unique resource will increase
teachers’ understanding of crucial psychological research so they can
help students improve how they think, feel and behave in school. From
large- to small-scale studies, from the quirky to the iconic, the book
breaks down complicated research to provide teachers with the need-toknow facts and implications of each study. Each overview combines
graphics and text, asks key questions, describes related research and
considers implications for practice. Highly accessible, each overview is
attributed to one of seven key categories: Memory: increasing how much
students remember Mindset, motivation and resilience: improving
persistence, effort and attitude Self-regulation and metacognition:
helping students to think clearly and consistently Student behaviours:
encouraging positive student habits and processes Teacher attitudes,
expectations and behaviours: adopting positive classroom practices
Parents: how parents’ choices and behaviours impact their childrens’
learning Thinking biases: avoiding faulty thinking habits that get in the
way of learning A hugely accessible resource, this unique book will
support, inspire and inform teaching staff, parents and students, and
those involved in leadership and CPD.
97 Things Every Programmer Should Know - Kevlin Henney 2010-02-05
Tap into the wisdom of experts to learn what every programmer should
know, no matter what language you use. With the 97 short and extremely
useful tips for programmers in this book, you'll expand your skills by
adopting new approaches to old problems, learning appropriate best
practices, and honing your craft through sound advice. With
contributions from some of the most experienced and respected
practitioners in the industry--including Michael Feathers, Pete Goodliffe,
Diomidis Spinellis, Cay Horstmann, Verity Stob, and many more--this
book contains practical knowledge and principles that you can apply to
all kinds of projects. A few of the 97 things you should know: "Code in
the Language of the Domain" by Dan North "Write Tests for People" by
Gerard Meszaros "Convenience Is Not an -ility" by Gregor Hohpe "Know
Your IDE" by Heinz Kabutz "A Message to the Future" by Linda Rising
"The Boy Scout Rule" by Robert C. Martin (Uncle Bob) "Beware the
Share" by Udi Dahan
How to Get People to Do Stuff - Susan Weinschenk 2013-03-07
We all want people to do stuff. Whether you want your customers to buy
from you, vendors to give you a good deal, your employees to take more
initiative, or your spouse to make dinner—a large amount of everyday is
about getting the people around you to do stuff. Instead of using your
usual tactics that sometimes work and sometimes don't, what if you
could harness the power of psychology and brain science to motivate
people to do the stuff you want them to do - even getting people to want
to do the stuff you want them to do. In this book you’ll learn the 7 drives
that motivate people: The Desire For Mastery, The Need To Belong, The
Power of Stories, Carrots and Sticks, Instincts, Habits, and Tricks Of The
Mind. For each of the 7 drives behavioral psychologist Dr. Susan
Weinschenk describes the research behind each drive, and then offers
specific strategies to use. Here’s just a few things you will learn: The
more choices people have the more regret they feel about the choice they
pick. If you want people to feel less regret then offer them fewer choices.
If you are going to use a reward, give the reward continuously at first,
and then switch to giving a reward only sometimes. If you want people to
act independently, then make a reference to money, BUT if you want
people to work with others or help others, then make sure you DON’T
refer to money. If you want people to remember something, make sure it
is at the beginning or end of your book, presentation, or meeting. Things
in the middle are more easily forgotten. If you are using feedback to
increase the desire for mastery keep the feedback objective, and don’t
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include praise.
Presenting Virtually - Patti Sanchez 2021-10-19
Provide practical tips that help business communicators address basic
problems they run into when creatingand delivering presentations in a
virtual format.Teach proven principles in short, skimmable chapters and
sections that are easy for busy managers andprofessionals to digest and
apply in the moment.Create the content foundation for a supplemental
training offering from Duarte TBD, which may be an onlinecourse OR a
series of short virtual workshops with lessons and simple practice
activities drawn from eachchapter.
100 Things Every Designer Needs to Know About People - Susan
Weinschenk 2011-04-14
We design to elicit responses from people. We want them to buy
something, read more, or take action of some kind. Designing without
understanding what makes people act the way they do is like exploring a
new city without a map: results will be haphazard, confusing, and
inefficient. This book combines real science and research with practical
examples to deliver a guide every designer needs. With it you’ll be able
to design more intuitive and engaging work for print, websites,
applications, and products that matches the way people think, work, and
play. Learn to increase the effectiveness, conversion rates, and usability
of your own design projects by finding the answers to questions such as:
What grabs and holds attention on a page or screen? What makes
memories stick? What is more important, peripheral or central vision?
How can you predict the types of errors that people will make? What is
the limit to someone’s social circle? How do you motivate people to
continue on to (the next step? What line length for text is best? Are some
fonts better than others? These are just a few of the questions that the
book answers in its deep-dive exploration of what makes people tick.
100 Tricks to Appear Smart in Meetings - Sarah Cooper 2016-10-04
Funny because it's true. From the creator of the viral sensation "10
Tricks to Appear Smart in Meetings" comes the must-have book you
never knew you needed, 100 Tricks to Appear Smart in Meetings. In it,
you will learn how to appear smart in less than half the time it takes to
actually learn anything. You know those subtle tricks your coworkers are
all guilty of? The constant nodding, pretend concentration, useless
rhetorical questions? These tricks make them seem like they know what
they’re doing when in fact they have no clue. This behavior is so
ingrained, so subtle, and so often mistaken for true intelligence that
identifying it, calling it out, or compiling it into an exhaustive digest has
never been attempted. Until now. Complete with illustrated tips,
examples, and scenarios, 100 Tricks gives you actionable ways to use
words like “actionable,” in order to sound smart. Every type of meeting is
covered, from general meetings where you stopped paying attention
almost immediately, to one-on-one meetings you zoned out on, to
impromptu meetings you were painfully subjected to at the last minute.
It’s all here. Open this book to any page and find an easy-to-digest trick
with an even easier-to-digest illustration, guiding you on: how to nail the
big meeting by pacing and nodding most effective ways to listen to your
coworkers while still completely ignoring them the key to making your
presentations “interactive.” If you hadn’t noticed these behaviors before,
you will see them now—from your colleagues, your managers, and soon
yourself. Each trick is a mirror to the reality of what happens in
meetings, told in the form of hilariously bad advice—advice that you
might just want to take. But probably not. But maybe.
The Craft of Scientific Presentations
- Michael Alley 2006-05-17
This timely and hugely practical work provides a score of examples from
contemporary and historical scientific presentations to show clearly what
makes an oral presentation effective. It considers presentations made to
persuade an audience to adopt some course of action (such as funding a
proposal) as well as presentations made to communicate information,
and it considers these from four perspectives: speech, structure, visual
aids, and delivery. It also discusses computer-based projections and slide
shows as well as overhead projections. In particular, it looks at ways of
organizing graphics and text in projected images and of using layout and
design to present the information efficiently and effectively.
Teach Your Child to Read in 100 Easy Lessons
- Phyllis Haddox
1986-06-15
A #1 bestseller on Amazon for early childhood education with more than
half a million copies in print, Teach Your Child to Read in 100 Easy
Lessons will give your child the reading skills needed now for a better
chance at tomorrow, while bringing you and your child closer together.
Is your child halfway through first grade and still unable to read? Is your
preschooler bored with coloring and ready for reading? Do you want to
help your child read, but are afraid you'll do something wrong? Teach
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Your Child to Read in 100 Easy Lessons is a complete, step-by-step
program that shows patents simply and clearly how to teach their
children to read. Twenty minutes a day is all you need, and within 100
teaching days your child will be reading on a solid second-grade reading
level. It's a sensible, easy-to-follow, and enjoyable way to help your child
gain the essential skills of reading. Everything you need is here—no
paste, no scissors, no flash cards, no complicated directions—just you
and your child learning together. One hundred lessons, fully illustrated
and color-coded for clarity, give your child the basic and more advanced
skills needed to become a good reader.
Government Printing and Binding Regulations - United States. Congress.
Joint Committee on Printing 1990
The 100 Most Pointless Things in the World - Alexander Armstrong
2012-10-11
The world is full of pointless things. From rail replacement bus services
to chip forks. From war to windchimes. From people who put cushions on
beds to people who read the bit they write about the book on amazon.
Look around you right now. Just about the only thing that isn't pointless
is you. You look amazing. Join Alexander Armstrong and Richard Osman,
the hosts of BBC1 quiz show Pointless as they take you on a journey
through The 100 Most Pointless Things in the World. Filled with playalong quiz questions and unlikely facts, their hilarious collection of
musings on some of the most pointless things found in everyday modern
life is the perfect blend of the obscure, the fascinating and the downright
silly.
The Guest List - Lucy Foley 2020-06-02
A REESE'S BOOK CLUB PICK THE NEW YORK TIMES BESTSELLER
ONE OF THE NEW YORK TIMES BEST THRILLERS OF THE YEAR “I
loved this book. It gave me the same waves of happiness I get from
curling up with a classic Christie...The alternating points of view keep
you guessing, and guessing wrong.” — Alex Michaelides, #1 New York
Times bestselling author of The Silent Patient "Evok[es] the great Agatha
Christie classics…Pay close attention to seemingly throwaway details
about the characters’ pasts. They are all clues.” -- New York Times Book
Review A wedding celebration turns dark and deadly in this deliciously
wicked and atmospheric thriller reminiscent of Agatha Christie from the
New York Times bestselling author of The Hunting Party. The bride – The
plus one – The best man – The wedding planner – The bridesmaid – The
body On an island off the coast of Ireland, guests gather to celebrate two
people joining their lives together as one. The groom: handsome and
charming, a rising television star. The bride: smart and ambitious, a
magazine publisher. It’s a wedding for a magazine, or for a celebrity: the
designer dress, the remote location, the luxe party favors, the boutique
whiskey. The cell phone service may be spotty and the waves may be
rough, but every detail has been expertly planned and will be expertly
executed. But perfection is for plans, and people are all too human. As
the champagne is popped and the festivities begin, resentments and
petty jealousies begin to mingle with the reminiscences and well wishes.
The groomsmen begin the drinking game from their school days. The
bridesmaid not-so-accidentally ruins her dress. The bride’s oldest (male)
friend gives an uncomfortably caring toast. And then someone turns up
dead. Who didn’t wish the happy couple well? And perhaps more
important, why?
Neuro Web Design - Susan Weinschenk 2009-03-30
“While you’re reading Neuro Web Design, you’ll probably find yourself
thinking ‘I already knew that…’ a lot. But when you’re finished, you’ll
discover that your ability to create effective web sites has mysteriously
improved. A brilliant idea for a book, and very nicely done.” – Steve Krug,
author of Don’t Make Me Think! A Common Sense Approach to Web
Usability Why do people decide to buy a product online? Register at your
Web site? Trust the information you provide? Neuro Web Design applies
the research on motivation, decision making, and neuroscience to the
design of Web sites. You will learn the unconscious reasons for people’s
actions, how emotions affect decisions, and how to apply the principles of
persuasion to design Web sites that encourage users to click. Neuro Web
Design employs “neuro-marketing” concepts, which are at the
intersection of psychology and user experience. It’s scientific, yet you’ll
find it accessible, easy to read, and easy to understand. By applying the
concepts and examples in this book, you’ll be able to dramatically
increase the effectiveness and conversion rates of your own Web site.
Deep Learning for Coders with fastai and PyTorch
- Jeremy Howard
2020-06-29
Deep learning is often viewed as the exclusive domain of math PhDs and
big tech companies. But as this hands-on guide demonstrates,
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programmers comfortable with Python can achieve impressive results in
deep learning with little math background, small amounts of data, and
minimal code. How? With fastai, the first library to provide a consistent
interface to the most frequently used deep learning applications. Authors
Jeremy Howard and Sylvain Gugger, the creators of fastai, show you how
to train a model on a wide range of tasks using fastai and PyTorch. You’ll
also dive progressively further into deep learning theory to gain a
complete understanding of the algorithms behind the scenes. Train
models in computer vision, natural language processing, tabular data,
and collaborative filtering Learn the latest deep learning techniques that
matter most in practice Improve accuracy, speed, and reliability by
understanding how deep learning models work Discover how to turn
your models into web applications Implement deep learning algorithms
from scratch Consider the ethical implications of your work Gain insight
from the foreword by PyTorch cofounder, Soumith Chintala
100 More Things Every Designer Needs to Know about People Susan Weinschenk 2015-09-30
Thousands of designers, marketers, and product managers have come to
rely on Susan Weinschenk's original 100 Things Every Designer Needs
To Know About People as a “go-to book” for practical advice on how to
use the latest findings in psychology and neuroscience to directly inform
and improve their designs, brands, and products. Research hasn't
stopped since the book was written, and new design challenges have
emerged. Weinschenk's new book, 100 MORE Things Every Designer
Needs To Know About People applies the latest research in psychology,
neuroscience, brain research, and social psychology to the design of
technology products, including websites, apps, wearables, and artificial
intelligence. Weinschenk combines real science and research citations
with practical examples to make her 100 MORE Things engaging,
persuasive, easy to read, accessible, and useful. 100 MORE Things Every
Designer Needs to Know About People is not just another “design
guidelines” book because it explains the WHY behind the guidelines,
providing concrete examples and prescriptions that can be easily and
instantly applied.
100 Things Every Presenter Needs to Know about People - Susan
Weinschenk Ph D 2018-10-28
Do you know the science behind giving a powerful and persuasive
presentation? This book reveals what you need to know about how
people listen, how people decide, and how people react so that you can
learn to create more engaging presentations. No matter what your
current skill level, whether beginner or polished, this book will guide you
to the next level, teaching you how to improve your delivery, stance, eye
contact, voice, materials, media, message, and call to action.If you give
presentations for any reason, this book is a MUST read. The science is
backed up by research, and the author is a world renowned speaker and
thinker.
Do Not Open This Book - Andy Lee 2020-10-06
This hilarious series opener from Australian comedian Andy Lee is full of
twists and surprises for disobedient readers! From the very cover of this
picture book, a funny blue monster pleads with readers not to keep
reading. As his pleas grow more impassioned, however, readers will
delight in doing exactly what they are asked not to do -- no matter the
consequences for the blue monster! This successful series from popular
Australian comedian Andy Lee has sold over one million copies
worldwide and has been translated into over 35 languages.
Atomic Habits - James Clear 2018-10-16
The #1 New York Times bestseller. Over 4 million copies sold! Tiny
Changes, Remarkable Results No matter your goals, Atomic Habits offers
a proven framework for improving--every day. James Clear, one of the
world's leading experts on habit formation, reveals practical strategies
that will teach you exactly how to form good habits, break bad ones, and
master the tiny behaviors that lead to remarkable results. If you're
having trouble changing your habits, the problem isn't you. The problem
is your system. Bad habits repeat themselves again and again not
because you don't want to change, but because you have the wrong
system for change. You do not rise to the level of your goals. You fall to
the level of your systems. Here, you'll get a proven system that can take
you to new heights. Clear is known for his ability to distill complex topics
into simple behaviors that can be easily applied to daily life and work.
Here, he draws on the most proven ideas from biology, psychology, and
neuroscience to create an easy-to-understand guide for making good
habits inevitable and bad habits impossible. Along the way, readers will
be inspired and entertained with true stories from Olympic gold
medalists, award-winning artists, business leaders, life-saving physicians,
and star comedians who have used the science of small habits to master
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their craft and vault to the top of their field. Learn how to: make time for
new habits (even when life gets crazy); overcome a lack of motivation
and willpower; design your environment to make success easier; get
back on track when you fall off course; ...and much more. Atomic Habits
will reshape the way you think about progress and success, and give you
the tools and strategies you need to transform your habits--whether you
are a team looking to win a championship, an organization hoping to
redefine an industry, or simply an individual who wishes to quit smoking,
lose weight, reduce stress, or achieve any other goal.
Presentation Zen - Garr Reynolds 2009-04-15
FOREWORD BY GUY KAWASAKI Presentation designer and
internationally acclaimed communications expert Garr Reynolds, creator
of the most popular Web site on presentation design and delivery on the
Net — presentationzen.com — shares his experience in a provocative mix
of illumination, inspiration, education, and guidance that will change the
way you think about making presentations with PowerPoint or Keynote.
Presentation Zen challenges the conventional wisdom of making "slide
presentations" in today’s world and encourages you to think differently
and more creatively about the preparation, design, and delivery of your
presentations. Garr shares lessons and perspectives that draw upon
practical advice from the fields of communication and business.
Combining solid principles of design with the tenets of Zen simplicity,
this book will help you along the path to simpler, more effective
presentations.
The Busy Person's Guide To Great Presenting - Lee Warren 2018-10-02
In this book you will find a clear, simple, and reliable structure which will
ensure you can engage your audience, build rapport and get your
message heard and acted on. Lee Warren reveals the tricks and tools of
professional performers so you too can become a confident, assured
presenter.
100 Things Every Presenter Needs to Know about People
- Susan
Weinschenk 2012
Examines the science and psychology behind effective, persuasive
business presentations, examining what holds attention during a
presentation; proper choice of media; and viewers' reactions to posture,
gestures, and vocal tone.
Foundations for Designing User-Centered Systems
- Frank E. Ritter
2014-04-11
Foundations for Designing User-Centered Systems introduces the
fundamental human capabilities and characteristics that influence how
people use interactive technologies. Organized into four main
areas—anthropometrics, behaviour, cognition and social factors—it
covers basic research and considers the practical implications of that
research on system design. Applying what you learn from this book will
help you to design interactive systems that are more usable, more useful
and more effective. The authors have deliberately developed Foundations
for Designing User-Centered Systems to appeal to system designers and
developers, as well as to students who are taking courses in system
design and HCI. The book reflects the authors’ backgrounds in computer
science, cognitive science, psychology and human factors. The material
in the book is based on their collective experience which adds up to
almost 90 years of working in academia and both with, and within,
industry; covering domains that include aviation, consumer Internet,
defense, eCommerce, enterprise system design, health care, and
industrial process control.
Project VanLife - Trevor DeRuise 2014-10-31
Get inspired and come along on the adventure of a lifetime. Learn what it
takes to step outside of your comfort zone in order to live a life fueled by
passion. Join a 22-year-old professional mountain bike racer and his
girlfriend as they enter into the world of entrepreneurship in order to
keep their dreams and passions alive while they transition from "college
life" into the real world. Following their hearts, these two dreamers set
out to chase the largest professional mountain bike series in North
America during the summer of 2014. The epic journey has them living
out of a used van for 90 days as they drive over 15,000 miles on an
almost inexistent budget. All the while, they struggle to run several
business and philanthropic endeavors from their rolling office in order to
fulfill the vision they see for their lives. This book illustrates the
devastating heartbreak of defeat and the heavenly thrill of triumph only
available to those who dedicate their lives to a purpose greater than
themselves. Let these young adventurers motivate you as they lay it all
on the line to prove, firsthand, what VanLife is all about.
Summary of Susan Weinschenk's 100 Things Every Presenter Needs To
Know About People - Everest Media, 2022-04-29T22:59:00Z
Please note: This is a companion version & not the original book. Sample
100-things-every-presenter-needs-to-know-about-people-susan-m-weinschenk

Book Insights: #1 The two sides to every presentation are speaking, but
an audience is listening. If you want to give a great presentation, you
need to understand how people think, learn, hear, see, react, and decide.
Factfulness- Hans Rosling 2018-04-03
INSTANT NEW YORK TIMES BESTSELLER “One of the most important
books I’ve ever read—an indispensable guide to thinking clearly about
the world.” – Bill Gates “Hans Rosling tells the story of ‘the secret silent
miracle of human progress’ as only he can. But Factfulness does much
more than that. It also explains why progress is so often secret and silent
and teaches readers how to see it clearly.” —Melinda Gates "Factfulness
by Hans Rosling, an outstanding international public health expert, is a
hopeful book about the potential for human progress when we work off
facts rather than our inherent biases." - Former U.S. President Barack
Obama Factfulness: The stress-reducing habit of only carrying opinions
for which you have strong supporting facts. When asked simple questions
about global trends—what percentage of the world’s population live in
poverty; why the world’s population is increasing; how many girls finish
school—we systematically get the answers wrong. So wrong that a
chimpanzee choosing answers at random will consistently outguess
teachers, journalists, Nobel laureates, and investment bankers. In
Factfulness, Professor of International Health and global TED
phenomenon Hans Rosling, together with his two long-time
collaborators, Anna and Ola, offers a radical new explanation of why this
happens. They reveal the ten instincts that distort our perspective—from
our tendency to divide the world into two camps (usually some version of
us and them) to the way we consume media (where fear rules) to how we
perceive progress (believing that most things are getting worse). Our
problem is that we don’t know what we don’t know, and even our
guesses are informed by unconscious and predictable biases. It turns out
that the world, for all its imperfections, is in a much better state than we
might think. That doesn’t mean there aren’t real concerns. But when we
worry about everything all the time instead of embracing a worldview
based on facts, we can lose our ability to focus on the things that
threaten us most. Inspiring and revelatory, filled with lively anecdotes
and moving stories, Factfulness is an urgent and essential book that will
change the way you see the world and empower you to respond to the
crises and opportunities of the future. --- “This book is my last battle in
my life-long mission to fight devastating ignorance...Previously I armed
myself with huge data sets, eye-opening software, an energetic learning
style and a Swedish bayonet for sword-swallowing. It wasn’t enough. But
I hope this book will be.” Hans Rosling, February 2017.
Packaging Design - Marianne R. Klimchuk 2013-01-14
The fully updated single-source guide to creating successful packaging
designs for consumer products Now in full-color throughout, Packaging
Design, Second Edition has been fully updated to secure its place as the
most comprehensive resource of professional information for creating
packaging designs that serve as the marketing vehicles for consumer
products. Packed with practical guidance, step-by-step descriptions of
the creative process, and all-important insights into the varying
perspectives of the stakeholders, the design phases, and the production
process, this book illuminates the business of packaging design like no
other. Whether you're a designer, brand manager, or packaging
manufacturer, the highly visual coverage in Packaging Design will be
useful to you, as well as everyone else involved in the process of
marketing consumer products. To address the most current packaging
design objectives, this new edition offers: Fully updated coverage (35
percent new or updated) of the entire packaging design process,
including the business of packaging design, terminology, design
principles, the creative process, and pre-production and production
issues A new chapter that puts packaging design in the context of brand
and business strategies A new chapter on social responsibility and
sustainability All new case studies and examples that illustrate every
phase of the packaging design process A history of packaging design
covered in brief to provide a context and framework for today's business
Useful appendices on portfolio preparation for the student and the
professional, along with general legal and regulatory issues and
professional practice guidelines
Brave Girl - Michelle Markel 2013-01-22
An engagingly illustrated account of immigrant Clara Lemlich's pivotal
role in the influential 1909 women laborer's strike describes how she
worked grueling hours to acquire an education and support her family
before organizing a massive walkout to protest the unfair working
conditions in New York's garment district. 25,000 first printing.
What My Bones Know - Stephanie Foo 2022-02-22
A searing memoir of reckoning and healing by acclaimed journalist
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Stephanie Foo, investigating the little-understood science behind
complex PTSD and how it has shaped her life “Achingly exquisite . . .
providing real hope for those who long to heal.”—Lori Gottlieb, New York
Times bestselling author of Maybe You Should Talk to Someone ONE OF
THE BEST BOOKS OF THE YEAR: NPR, Publishers Weekly By age thirty,
Stephanie Foo was successful on paper: She had her dream job as an
award-winning radio producer at This American Life and a loving
boyfriend. But behind her office door, she was having panic attacks and
sobbing at her desk every morning. After years of questioning what was
wrong with herself, she was diagnosed with complex PTSD—a condition
that occurs when trauma happens continuously, over the course of years.
Both of Foo’s parents abandoned her when she was a teenager, after
years of physical and verbal abuse and neglect. She thought she’d moved
on, but her new diagnosis illuminated the way her past continued to
threaten her health, relationships, and career. She found limited
resources to help her, so Foo set out to heal herself, and to map her
experiences onto the scarce literature about C-PTSD. In this deeply
personal and thoroughly researched account, Foo interviews scientists
and psychologists and tries a variety of innovative therapies. She returns
to her hometown of San Jose, California, to investigate the effects of
immigrant trauma on the community, and she uncovers family secrets in
the country of her birth, Malaysia, to learn how trauma can be inherited
through generations. Ultimately, she discovers that you don’t move on
from trauma—but you can learn to move with it. Powerful, enlightening,
and hopeful, What My Bones Know is a brave narrative that reckons with
the hold of the past over the present, the mind over the body—and
examines one woman’s ability to reclaim agency from her trauma.
Effective SOPs
- Giles Johnston 2017-11-05
Do your SOPs help your business to improve its performance? Standard

100-things-every-presenter-needs-to-know-about-people-susan-m-weinschenk

Operating Procedures, or SOPs, are an essential part of any business to
ensure that quality and consistency occur like clockwork, amidst the
busy-ness of day to day working.Unfortunately SOPs are often underutilised and this short book can help you to get so much more out of your
SOPs by making them part of your day-to-day management
approach.Most businesses fail to use their SOPs effectively, relegating
them to become a bunch of documents that get filed away, never to be
looked at again!But, SOPs can be used as a tool to help you increase the
performance of your business, if you use them in the right way.Whether
you are new to SOPs or have come across this book as part of your lean
manufacturing journey, the ideas contained in this practical guide can
help your business regardless of which sector you operate in. Included in
this book To help you make your SOPs an effective part of your business
management approach, this book includes: A refresher on how SOPs can
benefit your business. Effective ways to create your SOPs. The idea of
'writing pairs' to write evenmore effective SOPs. Creating a 'SOP map' to
better use SOPs in an ongoing way. Linking your daily routines to your
SOPs. Downloadable templates Also included with this book is a link to
five downloadable templates that you can use immediately. The
downloads include formats that you can use for your own SOPs and other
documents to help you get the most out of your procedures. Download
your sample now Click on the book's cover above to 'Look Inside', or
download a free sample now to get started. In just a few minutes from
now you could be planning how to make your SOPs a worthy business
ally rather than a dormant collection of untouched documents!
100 Things Every Designer Needs to Know about People - Susan
Weinschenk 2020
Provides information and examples to help designers create products,
applications, Web sites, and print materials that match the way people
think and feel.
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