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Corporate Entrepreneurship and Innovation - Paul Burns 2020-02-28
Written by a highly regarded expert on entrepreneurship, this bestselling textbook provides an engaging
and comprehensive overview of corporate entrepreneurship. Now in its fourth edition and fully revised
throughout, this accessible text is structured in four key parts that cover everything a student needs to
know about the topic. After an initial consideration of what constitutes corporate entrepreneurship and
innovation, the author then guides students through the four pillars of entrepreneurial architecture:
culture, structure, leadership and strategy. The third section focusses on the entrepreneurial mind-set,
including how to encourage creativity, business ideas and developing concepts. Finally, the book draws
attention to corporate venturing, examining venture teams, intrapreneurs, market development and the
role of shareholder value. It is no longer sufficient for businesses to grow simply by cutting costs and taking
over competitors. To achieve true success, organisations must avoid an ageing product or service portfolio
to bring new, innovative ideas to market. Corporate entrepreneurship is inherently risky and therefore
requires a fresh approach to strategy. The approach Paul Burns offers will successfully overcome barriers
to launching new ideas, internal challenges of managing creativity and show how to foster an
entrepreneurial culture. This is the go-to textbook for all students studying Corporate Entrepreneurship,
Intrapreneurship or Corporate Venturing at undergraduate, postgraduate or MBA level. The book is also
essential reading for courses on Strategic Entrepreneurship and Innovation. New to this Edition: - Fully
revised and updated content throughout with new four-part structure - Brand new case studies in every
chapter, featuring some of the world's highest profile companies from across the globe - A greater focus on
innovation, including a new chapter on this topic at the start of the book - New chapters on 'Developing a
Business Model', 'Managing Change' and 'Managing Risk' - New on-page glossary with key terms
highlighted in the text and defined in the margins - New Activities and Group Discussion topics at the end
of each chapter
Technology Entrepreneurship
- André Presse 2018-03-22
This collection of expert articles explores the development drivers of new technology-based firms and
projects. It provides perspectives for an in-depth understanding of how technological inventions lead to the
creation of new and sustainable companies or business units. The authors address methods and concepts
that help technology-based start-ups and entrepreneurial projects successfully develop innovative products
and services.
Technology Entrepreneurship - Thomas N. Duening 2014-08-12
The focus of this book is on technology ventures — how they start, operate, and sometimes exit profitably.
In short, it covers all the elements required to launch a successful technology company, including
discussion of cutting-edge trends such as "entrepreneurial method" and "lean startup," emphasis on the
ideation process and development of an effective business plan, coverage of product and market
development, intellectual property, structuring your venture, raising capital, sales and marketing, people
management, and even strategies for exiting your venture. This is not another armchair book about
entrepreneurship. It’s a working guide for engineers and scientists who want to actually be entrepreneurs.
An intense focus on product design and development, with customers and markets in mind Extensive
discussion of intellectual property development, management, and protection Potent insights into
marketing and selling technology products to the global marketplace Techniques for forecasting financials,

Grow from Within: Mastering Corporate Entrepreneurship and Innovation - Robert Wolcott
2009-09-22
Create Business and Generate Profits in New Markets through Innovation! “The best account I have read
about how companies can enable and support internal entrepreneurs to achieve innovation-led growth.”
Philip Kotler, S.C. Johnson & Son Professor of International Marketing, Kellogg School of Management “An
essential resource for both private and public sector leaders seeking to align new business creation with an
organization’s mission and strategy . . . and achieve results.” William J. Perry, former U.S. Secretary of
Defense “Wolcott and Lippitz are not only insightful, they are spot on. This is exactly the book corporate
leaders—from CEOs and functional executives to corporate entrepreneurial teams—need to help them
navigate the exceptional challenges of organic growth and innovation.” Betsy Holden, Senior Advisor,
McKinsey & Company, and former Co-CEO, Kraft Foods, Inc. About the Book: IBM reports $15 billion of
annual new revenues from 22 Emerging Business Opportunities. In 2008, $4 billion in revenues from
companywide innovation efforts allowed Whirlpool to maintain its top line, despite global recession and the
steep drop in housing markets. A DuPont business group leader, Ellen Kullman, backed an ambitious new
business creation program and later became DuPont’s CEO. Each of these companies has learned how to
create new businesses on a repeatable basis. In Grow from Within, two leading scholars from the Kellogg
School of Management explain how your company can discover the right approach to corporate
entrepreneurship and make it profitable. Taking innovation to the next level, corporate entrepreneurship is
the process of building new businesses within an established organization— new businesses that are
distinct from the core company but that leverage some of its most powerful assets. Grow from Within
examines: The fundamentals of designing a new business The four dominant models of corporate
entrepreneurship Ways to align your innovation program with your strategy Leadership requirements for
developing new businesses Innovation is critical to business success and growth, but it’s only the first step.
Without strategically driven processes to turn insights into growing businesses, even the best ideas can fail.
Creativity is often serendipitous; innovation management should not be. Grow from Within provides the
knowledge you need to conceive and design valuable new businesses that breathe life into ideas and
dramatically improve your top and bottom lines.
Corporate Entrepreneurship & Innovation
- Michael H. Morris 2010-11-30
CORPORATE ENTREPRENEURSHIP & INNOVATION is a comprehensive, one-of-a-kind text for the
emerging business arena of entrepreneurship and innovation. Built on years of research and experience,
this unique text employs a clear and informative how-to approach and features sections and chapters
organized according to a summary model of the corporate entrepreneurship process. A professional format
and look make the text especially appealing and appropriate for sophisticated readers and experienced
business professionals. This groundbreaking text fulfills a real business need, because many executives
consider entrepreneurial behavior a key to sustaining their companies' competitive advantage, but few
possess genuine knowledge of the subject or understand how to apply it. The Third Edition of CORPORATE
ENTREPRENEURSHIP & INNOVATION provides detailed, actionable answers to the what, how, where, and
who questions surrounding corporate entrepreneurship in today's dynamic business environment.
Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
corporate-entrepreneurship-and-innovation-edition
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raising funds, and establishing venture valuation Best practices in venture leadership and managing growth
Overview of various exit strategies and how to prepare the venture for exit
Corporate Entrepreneurship and Innovation - Michael H. Morris 2010-12-31

increasing profitability. Extensive research in this field has demonstrated that companies that are
constantly innovating normally double their profits compared to others. Moreover, establishing successful
practices and policies of innovation management, through which ideas evolve from conception through
evaluation to implementation and commercialization, become the basis for economic growth at the firm,
industry, national, regional, and global levels. Taking Greece as an example, this volume identifies systemic
weaknesses in development of new products, risk capital, patenting, broadband penetration, lifelong
training, investment in research on the part of firms, high-tech exports, and employment in medium-hightechnology manufacturing that place the country at the bottom of the European Union in economic
performance and threaten its potential to achieve sustainable growth. To address these weaknesses in
Greece and similar countries around the world, the authors present a comprehensive overview of the
principles of innovation and entrepreneurship, with particular respect to their relationships to knowledge,
learning, and creativity. Drawing from a strong theoretical foundation, and illustrated through in-depth
case studies and examples from both private and public sectors, the authors present a framework for
innovation management that integrates research, education, practical application, and policy. Specific
topics include technology transfer, intellectual property rights management, the practice of knowledge
management intellectual capital investment, business incubators, and Cooperation Research and
Development Agreements (CRADAs).
Business Innovation - Vijay Pandiarajan 2022-01-26
This book provides an understanding of innovation models and why they are important in the business
context, and considers sources of innovation and how to apply business frameworks using real-world
examples of innovation-led businesses. After providing a solid background to the key concepts related to
innovation models, the book looks at why innovation takes place and where the sources of innovation lie,
from corporate research to crowd-sourced and government-funded initiatives. Innovation models across
manufacturing, services and government are explored, as well as measuring innovation, and the impact of
design thinking and lean enterprise principles on innovation and sustainability-driven imperatives. Offering
a truly comprehensive and global approach, Business Innovation should be core or recommended reading
for advanced undergraduate, postgraduate, MBA and Executive Education students studying Innovation
Management, Strategic Management and Entrepreneurship.
Corporate Entrepreneurship: How to Create a Thriving Entrepreneurial Spirit Throughout Your
Company - Robert Hisrich 2011-09-16
Beat the competition with INTERNAL INNOVATION If 3M’s corporate leadership hadn’t given researcher
Art Fry a creative outlet, the world would never have seen the Post-it Note . . . Corporate entrepreneurs,
intrapreneurs, mavericks. No matter what name they go by, these innovators are the pioneering forces
within an organization who spark new enterprises, products, services, and processes to combat increased
global competition. Corporate Entrepreneurship shows you how to develop and grow your organization by
designing the culture, structure, strategies, and policies that encourage and support internal
entrepreneurial ventures. Bestselling author and world-renowned entrepreneur Robert Hisrich teams up
with global management expert Claudine Kearney to provide action plans, techniques, and insights for
establishing an organizational culture that allows intrapreneurs to develop the entrepreneurial ventures
that will secure value and generate new growth in your company. Every day, globalization and
technological advancements continue to put more of your competitors within reach of your customers. In
order for your company to stay attractive and thrive, you need the proven tools and tactics in this book to:
Identify, evaluate, and fund venture opportunities Recognize bright corporate entrepreneurs and create
their compensation plans Create business plans that avoid failure, optimize success, and develop and
sustain corporate venturing Manage the internal politics of venturing Effectively implement corporate
venturing into your organization Hisrich uses illustrative examples from his experience consulting for such
global companies as 3M, Alcoa, Westinghouse, Citi, and many others. Through informative, well-researched
case studies, he demonstrates how his concepts help companies prosper over the long run, gain market
share, and stay on the cutting edge of their potential. If your employees aren’t innovating, your company is
losing its competitive edge. Use Corporate Entrepreneurship to give your mavericks what they need to keep
your company on top—all over the world.

Entrepreneurship for the Rest of
- Paul
Us B. Brown 2016-11-03
Today when the competition, technology, and the economy are evolving faster than ever before,
organizations and the people like us who work in them need a proven approach to help us adapt--and
succeed. The key, according to Paul B. Brown, is to think like an entrepreneur, no matter what your
position or industry. What works for the most successful entrepreneurs will work for us, Brown argues,
whether we want to stay employed working for someone else or are thinking of going off on our own. Based
on extensive research, Entrepreneurship for the Rest of Us reveals the best practices of the most successful
entrepreneurs, those who are adept at continually innovating and seeing opportunity where others do not.
They do that by following a rigid approach. For example: They never start with a new idea, but by trying to
solve a market need. Financing is an afterthought. They get started with the resources at hand (not only
does that allow them to move quickly, if things don't work out, they are not out much). Perfect is the enemy
of good, it is much more important to get out into the marketplace with a prototype than to keep fiddling
with what you have. In short, the entrepreneurial mindset is a protection against economic uncertainty, and
Brown's goal is to spread that thinking to individuals and large organizations alike. Though of course we
won't all start or run our own companies, we need to learn to think like entrepreneurs so that when
uncertainty hits, as it will again and again, individuals and companies will be better prepared to not only
survive but win.
Business Model Innovation Strategy - Raphael Amit 2020-09-01
The most comprehensive, global guide to business model design and innovation for academic and business
audiences. Business Model Innovation Strategy: Transformational Concepts and Tools for Entrepreneurial
Leaders is centered on a timely, mission-critical strategic issue that both founders of new firms and senior
managers of incumbent firms globally need to address as they reimagine their firms in the post COVID-19
world. The book, which draws on over 20 years of the authors collaborative theoretical and rigorous
empirical research, has a pragmatic orientation and is filled with examples and illustrations from around
the world. This action-oriented book provides leaders with a rigorous and detailed guide to the design and
implementation of innovative, and scalable business models for their companies. Faculty and students can
use Business Model Innovation Strategy as a textbook in undergraduate, MBA, and EMBA degree courses
as well as in executive courses of various designs and lengths. The content of the book has been tested in
both degree and non-degree courses at some of the world's leading business schools and has helped
students and firm leaders to develop ground-breaking business model innovations. This book will help you:
Learn the basics of business model innovation ̄including the latest developments in the field Learn how
business model innovation presents new and profitable business opportunities in industries that were
considered all but immune to attacks from newcomers Learn how to determine the viability of your current
business model Explore new possibilities for value creation by redesigning your firm's business model
Receive practical, step-by-step guidance on how to introduce business model innovation in your own
company Become well-versed in an important area of business strategy and entrepreneurship Authors Amit
and Zott anchored the book on their pioneering research and extensive scholarly and practitioner-oriented
publications on the design, implementation, and performance implications of innovative business models.
They are the most widely cited researchers in the field of business model innovation, and they teach at the
top-ranked Wharton School of the University of Pennsylvania and the prestigious global business school
IESE with campuses in Barcelona, Madrid, Munich, New York, and São Paulo.
Innovation and Entrepreneurship
- Elias G. Carayannis 2014-10-29
This book aims to meet the needs of education and training in modern techniques of innovation and
entrepreneurship, and focuses on the detailed presentation of successful business practices. As today's
global economic landscape is changing rapidly, the ability of businesses to introduce new products and
services to the market faster than their competitors is perhaps their most distinct competitive advantage.
This becomes obvious by the significant market share that the most innovative companies gain while
corporate-entrepreneurship-and-innovation-edition
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implementation problems
Enterprise: Entrepreneurship and Innovation
- Robin Lowe 2012-06-25
Enterprise, Entrepreneurship and Innovation: Concepts, Contexts and Commercialisation provides readers
with an accessible and readable introduction to the various dimensions of entrepreneurship and market
innovation. It has a clear structure that is easy for the reader to follow and it focuses on enterprising
behaviour. The text contains: * case studies and ‘pause and reflect’ situations for the entrepreneur to
deliberate on the information they have available before making their decision. This helps to emphasise the
point that there are few simple and straightforward decisions closely reflecting decisions in ‘real life’. *
integrative personal development activities that provide a basis for readers to reflect on the learning of the
chapters and develop a personal development strategy to increase their ability to become more
entrepreneurial and improve their ability to manage market innovation. * an accompanying website giving
students and lecturers access to additional resources in order to explore the subject further. A full set of
powerpoint slides plus exercises is included, plus suggestions for the use in class of the case studies and
other illustrations. Students can access further learning resources to build up their knowledge of innovation
situations using the hotlinks to useful websites that will add further depth and bring up to date the case
studies and illustrations. Enterprise, Entrepreneurship and Innovation: Concepts, Contexts and
Commercialisation shows: * how to understand and acquire the entrepreneur’s skills, attitudes and
knowledge * the techniques needed to generate new business and create a new organisation * how to
become more innovative, self reliant, and opportunistic. * the learning and decision-making processes of
entrepreneurs
The Challenge of Remaining Innovative - Sally H. Clarke 2009
"The contributors explore two main themes: the challenge of remaining innovative and the necessity of
managing institutional boundaries in doing so. The book is organized into four parts, which move outward
from individual firms; to networks or clusters of firms; to consultants and other intermediaries in the
private economy who operate outside of the firms themselves; and finally to government institutions and
politics. "--Editor.
Innovation and Entrepreneurship - Mike Kennard 2021-05-13
The effective management of innovation and entrepreneurship is vitally important for managers,
organisations and governments. This concise textbook examines strategic approaches and concepts
relevant for the effective management of innovation and entrepreneurship, supported by practical insights
from a variety of industry sectors. The book: • Identifies the key challenges and dilemmas faced by
managers and executives charged with leading, stimulating and sustaining innovation within large complex
organisations. • Explores the critical factors that drive entrepreneurial venture creation and growth,
including the search for opportunities, the management of risk and the evaluation of alternative funding
sources. • Considers how innovation and entrepreneurship can be facilitated through the development of
technology, knowledge, intellectual property and networks. Each chapter includes an essential summary of
the key points, a practical example focusing on innovation and entrepreneurship in action, discussion and
reflection activities, as well as further reading suggestions. Innovation and Entrepreneurship provides a
practical and concise introduction for executive education students studying MSc and MBA apprenticeship
programmes, as well as supplementary reading for postgraduate students studying modules on Innovation
and Entrepreneurship.
Inside Corporate Innovation - Robert A. Burgelman 1986

Corporate Entrepreneurship - Vijay Sathe 2007-02-15
How do large corporations encourage their senior managers to become more entrepreneurial? This is a key
question which is seldom addressed in mainstream entrepreneurship studies. Professor Sathe has written
this study based on hundreds of hours of interviews with senior managers to help understand why some
organizations and some top managers are better than others in fostering entrepreneurship leading to
successful new business growth. Corporate Entrepreneurship explores the real world of top managers in a
systematic and comprehensive way, examining business realities, the management culture, the corporate
philosophy, the organizational politics, the personalities and the personal agendas of the people at the top.
The book offers both a theory of corporate entrepreneurship and practical advice on how to manage it
better. An interesting and valuable contribution to the literature on strategic management, this is a book
that will appeal to graduate students, researchers and reflective practitioners.
Grow from Within: Mastering Corporate Entrepreneurship and Innovation - Robert Wolcott
2008-12-01
Create Business and Generate Profits in New Markets through Innovation! “The best account I have read
about how companies can enable and support internal entrepreneurs to achieve innovation-led growth.”
Philip Kotler, S.C. Johnson & Son Professor of International Marketing, Kellogg School of Management “An
essential resource for both private and public sector leaders seeking to align new business creation with an
organization’s mission and strategy . . . and achieve results.” William J. Perry, former U.S. Secretary of
Defense “Wolcott and Lippitz are not only insightful, they are spot on. This is exactly the book corporate
leaders—from CEOs and functional executives to corporate entrepreneurial teams—need to help them
navigate the exceptional challenges of organic growth and innovation.” Betsy Holden, Senior Advisor,
McKinsey & Company, and former Co-CEO, Kraft Foods, Inc. About the Book: IBM reports $15 billion of
annual new revenues from 22 Emerging Business Opportunities. In 2008, $4 billion in revenues from
companywide innovation efforts allowed Whirlpool to maintain its top line, despite global recession and the
steep drop in housing markets. A DuPont business group leader, Ellen Kullman, backed an ambitious new
business creation program and later became DuPont’s CEO. Each of these companies has learned how to
create new businesses on a repeatable basis. In Grow from Within, two leading scholars from the Kellogg
School of Management explain how your company can discover the right approach to corporate
entrepreneurship and make it profitable. Taking innovation to the next level, corporate entrepreneurship is
the process of building new businesses within an established organization— new businesses that are
distinct from the core company but that leverage some of its most powerful assets. Grow from Within
examines: The fundamentals of designing a new business The four dominant models of corporate
entrepreneurship Ways to align your innovation program with your strategy Leadership requirements for
developing new businesses Innovation is critical to business success and growth, but it’s only the first step.
Without strategically driven processes to turn insights into growing businesses, even the best ideas can fail.
Creativity is often serendipitous; innovation management should not be. Grow from Within provides the
knowledge you need to conceive and design valuable new businesses that breathe life into ideas and
dramatically improve your top and bottom lines.
Financing Entrepreneurship and Innovation in Emerging Markets - Lourdes Casanova 2017-11-17
Financing Entrepreneurship and Innovation in Emerging Markets offers an original perspective on the links
between macro data on innovation, data on micro-entrepreneurial processes and venture capital supply.
The authors synthesize two disparate fields of research and thinking—innovation and entrepreneurship and
economics—to illuminate how domestic companies compete and the business environment in which
entrepreneurial firms operate. Its broad scope and firm linkages between processes at different levels
leapfrogs research topics. For those investigating entrepreneurship and innovation in the early stages of
economic development, this book demonstrates how micro and macro foundations of productivity, and
hence economic growth and development, are inextricably intertwined. Combines macro and micro
perspectives on innovation processes Reveals how economic growth and development are inextricably
intertwined Uses case studies to portray the entrepreneurial firm and its role in accelerating the speed of
innovation and dissemination of new technologies Identifies common flaws undermining public venture
programs, including poor design, a lack of understanding for the entrepreneurial process and
corporate-entrepreneurship-and-innovation-edition

Managing Innovation and Entrepreneurship
- Robert D. Hisrich 2013-06-25
The first book to look at innovation/entrepreneurship from an international perspective, Managing
Innovation and Entrepreneurship: A Global Perspective provides a step-by-step process for managing
innovation and entrepreneurship in an organization in both turbulent and stable economic times. Authors
Robert D. Hisrich and Claudine Kearney demonstrate how to manage innovation on a day-to-day
basis—using a wide range of real world scenarios, theories, principles, best practices, case studies, and
modern examples. The book provides detailed coverage of each aspect of the process of innovation required
to achieve success, including what it takes to build an innovative and entrepreneurial organization, how to
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develop innovation and entrepreneurship in both individuals and teams, how to manage and operationalize
innovation and entrepreneurship, how to develop a global business plan, and more.
Szycher’s Practical Handbook of Entrepreneurship and Innovation - Michael Szycher 2018-09-04
This practical and comprehensive handbook offers step-by-step instruction, guiding entrepreneurs of
innovative technology startups all the way from idea to profitability. With its easy-to-follow format aimed at
both experienced as well as novice entrepreneurs, this book covers all technical, financial, legal, and
governmental hurdles facing startups. It discusses common causes of business failure and points out the
pitfalls to avoid in getting innovative technology successfully to market.
Corporate Entrepreneurship and Innovation - Paul Burns 2020-02-15
Written by a highly regarded expert on entrepreneurship, this bestselling textbook provides an engaging
and comprehensive overview of corporate entrepreneurship. Now in its fourth edition and fully revised
throughout, this accessible text is structured in four key parts that cover everything a student needs to
know about the topic. After an initial consideration of what constitutes corporate entrepreneurship and
innovation, the author then guides students through the four pillars of entrepreneurial architecture:
culture, structure, leadership and strategy. The third section focusses on the entrepreneurial mind-set,
including how to encourage creativity, business ideas and developing concepts. Finally, the book draws
attention to corporate venturing, examining venture teams, intrapreneurs, market development and the
role of shareholder value. It is no longer sufficient for businesses to grow simply by cutting costs and taking
over competitors. To achieve true success, organisations must avoid an ageing product or service portfolio
to bring new, innovative ideas to market. Corporate entrepreneurship is inherently risky and therefore
requires a fresh approach to strategy. The approach Paul Burns offers will successfully overcome barriers
to launching new ideas, internal challenges of managing creativity and show how to foster an
entrepreneurial culture. This is the go-to textbook for all students studying Corporate Entrepreneurship,
Intrapreneurship or Corporate Venturing at undergraduate, postgraduate or MBA level. The book is also
essential reading for courses on Strategic Entrepreneurship and Innovation. New to this Edition: - Fully
revised and updated content throughout with new four-part structure - Brand new case studies in every
chapter, featuring some of the world's highest profile companies from across the globe - A greater focus on
innovation, including a new chapter on this topic at the start of the book - New chapters on 'Developing a
Business Model', 'Managing Change' and 'Managing Risk' - New on-page glossary with key terms
highlighted in the text and defined in the margins - New Activities and Group Discussion topics at the end
of each chapter
Corporate Entrepreneurship and Innovation - Paul Burns 2020-02-15
Written by a highly regarded expert on entrepreneurship, this bestselling textbook provides an engaging
and comprehensive overview of corporate entrepreneurship. Now in its fourth edition and fully revised
throughout, this accessible text is structured in four key parts that cover everything a student needs to
know about the topic. After an initial consideration of what constitutes corporate entrepreneurship and
innovation, the author then guides students through the four pillars of entrepreneurial architecture:
culture, structure, leadership and strategy. The third section focusses on the entrepreneurial mind-set,
including how to encourage creativity, business ideas and developing concepts. Finally, the book draws
attention to corporate venturing, examining venture teams, intrapreneurs, market development and the
role of shareholder value. It is no longer sufficient for businesses to grow simply by cutting costs and taking
over competitors. To achieve true success, organisations must avoid an ageing product or service portfolio
to bring new, innovative ideas to market. Corporate entrepreneurship is inherently risky and therefore
requires a fresh approach to strategy. The approach Paul Burns offers will successfully overcome barriers
to launching new ideas, internal challenges of managing creativity and show how to foster an
entrepreneurial culture. This is the go-to textbook for all students studying Corporate Entrepreneurship,
Intrapreneurship or Corporate Venturing at undergraduate, postgraduate or MBA level. The book is also
essential reading for courses on Strategic Entrepreneurship and Innovation. New to this Edition: - Fully
revised and updated content throughout with new four-part structure - Brand new case studies in every
chapter, featuring some of the world's highest profile companies from across the globe - A greater focus on
innovation, including a new chapter on this topic at the start of the book - New chapters on 'Developing a
corporate-entrepreneurship-and-innovation-edition

Business Model', 'Managing Change' and 'Managing Risk' - New on-page glossary with key terms
highlighted in the text and defined in the margins - New Activities and Group Discussion topics at the end
of each chapter Accompanying online resources for this title can be found at
bloomsburyonlineresources.com/corporate-entrepreneurship-and-innovation-4e. These resources are
designed to support teaching and learning when using this textbook and are available at no extra cost.
Corporate Entrepreneurship & Innovation - Michael H. Morris 2010-11-30
CORPORATE ENTREPRENEURSHIP & INNOVATION is a comprehensive, one-of-a-kind text for the
emerging business arena of entrepreneurship and innovation. Built on years of research and experience,
this unique text employs a clear and informative how-to approach and features sections and chapters
organized according to a summary model of the corporate entrepreneurship process. A professional format
and look make the text especially appealing and appropriate for sophisticated readers and experienced
business professionals. This groundbreaking text fulfills a real business need, because many executives
consider entrepreneurial behavior a key to sustaining their companies' competitive advantage, but few
possess genuine knowledge of the subject or understand how to apply it. The Third Edition of CORPORATE
ENTREPRENEURSHIP & INNOVATION provides detailed, actionable answers to the what, how, where, and
who questions surrounding corporate entrepreneurship in today's dynamic business environment.
Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Corporate Entrepreneurship - Paul Burns 2013-01-22
This innovative text considers the personal qualities of successful entrepreneurs and the manner in which
they do business. It demonstrates how these qualities can be replicated to form an organizational
architecture that encourages entrepreneurship at all levels within a company.
Reshaping Entrepreneurship Education With Strategy and Innovation
- Ayandibu, Ayansola Olatunji
2020-10-02
New small business owners are constantly pressured to play a major role in the economic growth of their
respected nation. However, revitalizing how individuals think, research, teach, and implement performance
strategies to improve the operations of these small businesses is critical to entrepreneurial success.
Reshaping Entrepreneurship Education With Strategy and Innovation is an essential reference source that
discusses strategies to overcome performance barriers as well as implementation of effective
entrepreneurial processes based on a wide range of global issues. Featuring research on topics such as
authentic leadership, business ethics, and social entrepreneurship, this book is ideally designed for
entrepreneurs, business professionals, scholars, researchers, students, and practitioners seeking coverage
on innovative performance operations of small businesses.
Innovation and Entrepreneurship - John R. Bessant 2015-06-08
Innovation and Entrepreneurship 3rd Edition is an accessible text on innovation and entrepreneurship
aimed specifically at undergraduate students studying business and management studies, but also those on
engineering and science degrees with management courses. The text applies key theories and research on
innovation and entrepreneurship and then reviews and synthesises those theories and research to apply
them in a much broader and contemporary context, including the corporate and public services, emerging
technologies and economies, and sustainability and development and creating and capturing value from
innovation and entrepreneurship. In this third edition the authors continue to adopt an explicit process
model to help organise the material with clear links between innovation and entrepreneurship. This text has
been designed to be fully integrated with the Innovation Portal at www.innovation-portal.info, which
contains an extensive collection of additional resources for both lecturers and students, including teaching
resources, case studies, media clips, innovation tools, seminar and assessment activities and test questions.
Entrepreneurship, Innovation and Sustainability - Marcus Wagner 2017-09-08
This book addresses the intersection of entrepreneurship, innovation and sustainability (EIS), presenting
high-quality research illuminating the relationship between the three fields. The EIS nexus is particularly
relevant from a European point of view given the focus of the European Commission on corporate social
responsibility (CSR) and sustainability, as well as their prominent role within the European Union in
general. Also, the rapid economic growth witnessed especially in the BRIC countries in recent years
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requires that firms reconcile sustainability aspects with profitability and innovation, and entrepreneurs are
seen as key diffusers of these aims. Sustainability requires both radical and incremental innovation at many
different levels (technology, product, process, system). In many cases, such innovations come from small
and medium-sized enterprises and so the role of the entrepreneur is key to their success. The book is split
into six sections. The first section examines the nexus in detail focusing on system-oriented connectivity
between sustainability, innovation and entrepreneurship. The second section looks at how to nurture
corporate entrepreneurship for sustainability; and the third considers "mature" industries such as
automotives, chemicals and electronics and how sustainability aspects can be integrated into innovation
process and strategy. The fourth section examines the nexus through the lens of developing countries in
Africa. Sustainable entrepreneurship is identified as a hugely beneficial way to foster development. The
fifth section of the book concentrates on SMEs; and finally the EIS nexus is approached from a network
perspective and focuses on inter-organisational partnerships, which are often an important facilitator or
spark for EIS initiatives.This book will prove to be essential for researchers in the EIS nexus and be of
invaluable help to practitioners, governments and inter-governmental bodies attempting to encourage
sustainable entrepreneurship and innovation.
Corporate Entrepreneurship - Paul Burns 2017-11
This innovative text considers the personal qualities of successful entrepreneurs and the manner in which
they do business. It demonstrates how these qualities can be replicated to form an organizational
architecture that encourages entrepreneurship at all levels within a company.
Corporate Entrepreneurship - Donald F. Kuratko 2007
Corporate Entrepreneurship provides a thorough review of the literature on this topic and presents a model
based on this literature. It reviews the empirical and conceptual research that substantiates the many
components of the model and describes a corporate entrepreneurship strategy based on that model.
Corporate Entrepreneurship - Véronique Bouchard 2017-11-01
Entrepreneurship is vital for companies’ success, to allow them to adapt and grow in today’s interlinked
and turbulent business environments. Yet as they grow in size and complexity, many companies become
less innovative and more rigid. The challenge of how to deal with these trends has led to the rise of the field
of Corporate Entrepreneurship, looking at the development of new business ideas and opportunities within
established firms. This book provides an effective entry point to Corporate Entrepreneurship as an
academic field and a management practice. Corporate Entrepreneurship leads readers through an overview
of real-life Corporate Entrepreneurship; the aims, organisational models, implementation and results.
Covering theoretical perspectives, empirical findings and practical concerns, the book also switches
between the perspective of the individual and the organisation. Written by two specialists of the discipline,
the book includes a wealth of real-life case studies, covering over three decades of Corporate
Entrepreneurship practices, by companies of all sizes, geographies and sectors. With coverage of such
topics as Internal Corporate Venturing and Participative Innovation, this thoughtful text will be required
reading for entrepreneurship students around the world.
The Wiley Handbook of Entrepreneurship - Gorkan Ahmetoglu 2017-07-13
Written by leading scholars, The Wiley Handbook of Entrepreneurship provides a distinctive overview of
methodological, theoretical and paradigm changes in the area of entrepreneurship research. It is divided
into four parts covering history and theory, individual differences and creativity, organizational aspects of
innovation including intrapreneurship, and macroeconomic aspects such as social entrepreneurship and
entrepreneurship in developing countries. The result is a must-have resource for seasoned researchers and
newcomers alike, as well as practitioners and advanced students of business, entrepreneurship, and social
and organizational psychology.
Entrepreneurship, Innovation and Sustainable Growth - Nader H. Asgary 2019-11-19
Entrepreneurship and innovation play a vital role in fostering sustainable development. Advances in
technology and communications have both transformed the process of business as well as strengthened the
role of entrepreneurship in developed and developing countries. This important book is the first to provide
the fundamental concepts and applications for faculty and students in this field, and also serves as a
professional reference for practicing entrepreneurs and policymakers. Each chapter provides a clear guide
corporate-entrepreneurship-and-innovation-edition

to the conceptual and practical elements that characterize entrepreneurship and the process of new
venture formation, including functional strategies in key areas such as marketing, information technology,
human resources management, and accounting and finance. Questions and exercises are presented
throughout in order to encourage discussion and problem-solving. A quick summary of the important
concepts and definitions are also provided. Keeping practicality as the book’s core aim, all chapters include
a long case study to set the scene and then draw upon shorter cases from both developing and developed
countries to reinforce key learning objectives and the real-world application of the book’s core concepts.
Entrepreneurship and Organizational Innovation
- Carolina Machado 2019-07-19
This book focuses on the process of designing a new business, known as entrepreneurship. It gives
emphasis to the deep relationship between entrepreneurship and organizational innovation. This book
provides a wide range of information and knowledge, namely: - on the different initiatives to be developed
in order to promote an entrepreneurial culture; - on the different types and levels of innovation and
organizational change to be implemented by organizations; - on the possible strategies to be developed with
a view to fostering qualified entrepreneurship through a strong training component; -on the involvement of
the different agents of innovation to equip the promoting entrepreneurial projects teams with scientific and
technical knowledge in the different areas of intervention, such as marketing, finance, human resources
management, the protection of intellectual property, techniques to persuade investors, etc. This book
contributes not only to the transmission of knowledge and know-how in what concerns the techniques,
procedures and strategies of entrepreneurial management, but also, and above all, to the construction of
the behaviors, characteristics and entrepreneurial attitudes, leading to high levels of success in the
business world.
Business Model Innovation - Daniela Andreini 2017-02-28
This book presents a systematic literature review of 156 published papers on business model innovation
(BMI). The aim is to identify and integrate the different theoretical perspectives, analytical levels, and
empirical contexts in order to deepen understanding of this complex phenomenon. The authors conduct an
inductive thematic analysis based on an informal ontological classification that identifies 56 key themes.
Within each theme, discussion focuses on thematic patterns, potential inconsistencies and debates, and
future directions and opportunities for research. The book makes a number of significant contributions to
the field. First, it offers a deeper understanding of the evolution of research on BMI through an ontological
map that identifies the key thematic areas in the literature. Second, a multilevel model is developed that
clarifies the concept of BMI by identifying its drivers, contingencies, and outcomes. Third, the authors
identify clear and specific directions for further research and offer suggestions on research design, creating
an informative road map for the future. The book will be of value both to scholars and researchers and to
practitioners.
Corporate Innovation and Entrepreneurship - Donald F. Kuratko 2011
This innovative book will be a useful and trusted reference throughout your career, no matter which
company or industry you work within. CORPORATE INNOVATION & ENTREPRENEURSHIP, 3E,
International Edition is a one-of-a-kind book for the emerging business arena of entrepreneurship and
innovation. Built on years of research and experience, the book employs a clear and informative how-to
approach and features sections and chapters organized according to a summary model of the corporate
entrepreneurship process. This groundbreaking book fulfills a real business need, because many executives
consider entrepreneurial behavior a key to sustaining their companies' competitive advantage, but few
possess genuine knowledge of the subject or understand how to apply it. The Third Edition of CORPORATE
INNOVATION & ENTREPRENEURSHIP, International Edition provides detailed, actionable answers to the
"what," "how," "where," and "who" questions surrounding corporate entrepreneurship, giving you the
knowledge and skills to take a leadership role in today's dynamic business environment.
Entrepreneurship and Innovation
- Tim Mazzarol 2019-11-27
This book provides an overview of the theory, practice and context of entrepreneurship and innovation at
both the industry and firm level. It provides a foundation of ideas and understandings designed to shape the
reader’s thinking and behaviour to better appreciate the role of innovation and entrepreneurship in modern
economies, and to recognise their own abilities in this regard. The book is aimed at students studying
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advanced levels of entrepreneurship, innovation and related fields as well as practitioners (for example,
managers, business owners). As entrepreneurship and innovation are largely indivisible elements and
cannot be adequately understood if studied separately, the book provides the reader with an overview of
these elements and how they combine to create new value in the market. This edition is updated with
recent international research, including research and examples from Europe, the US, and the Asia-Pacific
region.
Corporate Entrepreneurship & Innovation - Michael Morris 2008
Exploring the concept of entrepreneurship in established companies, this book identifies the environmental
conditions that foster an entrepreneurial attitude and orientation in organizations. It also looks at the
reasons why entrepreneurship tends to be discouraged in organizations as they grow and mature.
Corporate Innovation - Donald F. Kuratko 2018-11-27
Effectiveness is the underlying theme for this introduction to disruptive innovation. The book tells the
manager, or student, what they need to know in transforming the thinking in an organization to an
innovative mindset in the twenty-first century. Corporate Innovation explains the four stages of the
innovation process, and demonstrates how to improve skills in the innovation process, and unleash personal
innovative abilities. This book also presents ways to assess the organization’s attitudes toward innovation,
providing insights into how to diagnose creative and innovative performance problems in the organization.
Beginning with an overview of concepts involved with an innovative organization today, this book explores
the fundamental aspects of the individual, the organization and the implementation. An I-Organization is a
combination of: I-Skills developed within individuals I-Design thinking functions needed to shape innovation
I-Teams that emerge from the HR perspective of structuring the appropriate climate I-Solution needed to
provide a foundation for implementing any innovative ideas. Essential reading for students of corporate
innovation, corporate ventures, corporate strategy, or human resources, this book also speaks to the
specific needs of active managers charged with the expectation of enhancing the innovative prowess of
their organization. Instructors’ outlines, lecture slides, and a test bank round out the ancillary online
resources for this title.
Corporate Explorer - Andrew Binns 2022-01-28
Corporate Explorers Transform Disruption Into Opportunity With This Proven Framework Innovation used
to be seen as a game best left to entrepreneurs, but now a new breed of corporate managers is flipping this
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logic on its head. These Corporate Explorers have the insight, resilience, and discipline to overcome the
obstacles and build new ventures from inside even the largest organizations. Corporate Explorers are part
entrepreneurs, using innovation disciplines to jump start cutting-edge ideas, and part change leaders,
capable of creating support for investment. They see that corporations already own the ideas, resources,
and—critically—the talent to build new ventures. Companies like Amazon, Microsoft, Bosch, LexisNexis,
and Analog Devices enable managers to put these assets to use and gain an upper hand over startups that
threaten to disrupt them. Corporate Explorer is a guidebook to the practices that enable these managers to
go from idea into action. It demonstrates how success is not only possible but may offer entrenched
companies better odds than venture-capital backed startups. This actionable and proven framework
explains how managers can become successful corporate innovators; it includes tools to: Learn how to
apply innovation practices with greater discipline Turn great ideas into a full-time job as an innovation
leader Experiment with and scale original business models Transform innovation programs into a thriving
source of new business Attract, retain, and motivate entrepreneurial talent Energize employees by creating
a realistic way to innovate These lessons come from the trailblazers of corporate innovation—Andrew Binns
(Change Logic), Charles O'Reilly (Stanford Graduate School of Business), and Michael Tushman (Harvard
Business School)—who have decades of experience helping entrepreneurial-minded executives activate
employees to become Corporate Explorers. Entrepreneurs take notice—it's time for Corporate Explorers to
set the pace and chart the course for disruption.
Corporate Entrepreneurship
- Paul Burns 2008-04-15
The secret to sustainable competitive advantage for large organizations in the changing business
environment is not simply lowering costs or restructuring for efficiency. Companies need to be adaptable,
flexible, speedy, creative, innovative and opportunistic. In short, they need to act in an entrepreneurial
manner. Corporate Entrepreneurship is about the ability of a large organization to make the most of
commercial opportunities, to innovate, to do things differently. It is about developing an organizational and
strategic capability to not just manage change, but to embrace and action it. Paul Burns' innovative text
considers the personal qualities of successful entrepreneurs and the manner in which they do business. He
then demonstrates how these qualities can be replicated to form an organizational architecture that
encourages entrepreneurship at all levels within a company. Corporate Entrepreneurship pulls together
many themes (from leadership, culture, creativity, innovation, strategy, and marketing) in a coherent and
accessible form.
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