Creating Value With Big Data
Analytics Making Smarter
Marketing Decisions
As recognized, adventure as skillfully as experience not quite
lesson, amusement, as capably as deal can be gotten by just
checking out a book creating value with big data analytics
making smarter marketing decisions as well as it is not
directly done, you could bow to even more on this life, concerning
the world.
We pay for you this proper as skillfully as easy artifice to acquire
those all. We pay for creating value with big data analytics
making smarter marketing decisions and numerous book
collections from fictions to scientific research in any way. along
with them is this creating value with big data analytics making
smarter marketing decisions that can be your partner.

Research Anthology on
Privatizing and Securing Data Management Association,
Information Resources
2021-04-23
With the immense amount of
data that is now available
online, security concerns have
been an issue from the start,
and have grown as new
technologies are increasingly

integrated in data collection,
storage, and transmission.
Online cyber threats, cyber
terrorism, hacking, and other
cybercrimes have begun to
take advantage of this
information that can be easily
accessed if not properly
handled. New privacy and
security measures have been
developed to address this
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cause for concern and have
become an essential area of
research within the past few
years and into the foreseeable
future. The ways in which data
is secured and privatized
should be discussed in terms of
the technologies being used,
the methods and models for
security that have been
developed, and the ways in
which risks can be detected,
analyzed, and mitigated. The
Research Anthology on
Privatizing and Securing Data
reveals the latest tools and
technologies for privatizing and
securing data across different
technologies and industries. It
takes a deeper dive into both
risk detection and mitigation,
including an analysis of
cybercrimes and cyber threats,
along with a sharper focus on
the technologies and methods
being actively implemented
and utilized to secure data
online. Highlighted topics
include information
governance and privacy,
cybersecurity, data protection,
challenges in big data, security
threats, and more. This book is
essential for data analysts,

cybersecurity professionals,
data scientists, security
analysts, IT specialists,
practitioners, researchers,
academicians, and students
interested in the latest trends
and technologies for privatizing
and securing data.
The Elements of Big Data
Value - Edward Curry
2021-08-01
This open access book presents
the foundations of the Big Data
research and innovation
ecosystem and the associated
enablers that facilitate
delivering value from data for
business and society. It
provides insights into the key
elements for research and
innovation, technical
architectures, business models,
skills, and best practices to
support the creation of datadriven solutions and
organizations. The book is a
compilation of selected highquality chapters covering best
practices, technologies,
experiences, and practical
recommendations on research
and innovation for big data.
The contributions are grouped
into four parts: · Part I:
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Ecosystem Elements of Big
Data Value focuses on
establishing the big data value
ecosystem using a holistic
approach to make it attractive
and valuable to all
stakeholders. · Part II:
Research and Innovation
Elements of Big Data Value
details the key technical and
capability challenges to be
addressed for delivering big
data value. · Part III: Business,
Policy, and Societal Elements
of Big Data Value investigates
the need to make more
efficient use of big data and
understanding that data is an
asset that has significant
potential for the economy and
society. · Part IV: Emerging
Elements of Big Data Value
explores the critical elements
to maximizing the future
potential of big data value.
Overall, readers are provided
with insights which can
support them in creating datadriven solutions, organizations,
and productive data
ecosystems. The material
represents the results of a
collective effort undertaken by
the European data community

as part of the Big Data Value
Public-Private Partnership
(PPP) between the European
Commission and the Big Data
Value Association (BDVA) to
boost data-driven digital
transformation.
Big Data Analytics
- Kiran
Chaudhary 2022-11-02
Big Data Analytics: Digital
Marketing and DecisionMaking covers the advances
related to marketing and
business analytics. Investment
marketing analytics can create
value through proper allocation
of resources and resource
orchestration processes. The
use of data analytics tools can
be used to improve and speed
decision-making processes.
Chapters examining analytics
for decision-making cover such
topics as: Big data analytics for
gathering business intelligence
Data analytics and consumer
behavior The role of big data
analytics in organizational
decision-making This book also
looks at digital marketing and
focuses on such areas as: The
prediction of marketing by
consumer analytics Web
analytics for digital marketing

creating-value-with-big-data-analytics-making-smarter-marketing-decisions

3/32

Downloaded from
constructivworks.com on
by guest

Smart retailing Leveraging
requirements. Thus, businesses
web analytics for optimizing
work continually on improving
digital marketing strategies Big efficiency of their operations
Data Analytics: Digital
and resources towards
Marketing and Decisionenabling sustainable solutions
Making aims to help
based on the knowledge and
organizations increase their
information accumulated
profits by making better
previously. Consequently, this
decisions on time through the
third volume of our subline
use of data analytics. It is
persists to highlight different
written for students,
approaches of handling
practitioners, industry
enterprise
professionals, researchers, and
knowledge/information
faculty working in the field of
management directing to the
commerce and marketing, big
importance of unceasing
data analytics, and
progress of structural
organizational decisionmanagement for the steady
making.
growth. We look forward that
Developments in Information & the works of this volume can
Knowledge Management for
encourage and initiate further
Business Applications
- Natalia
research on this topic.
Kryvinska 2021-09-16
E-Business- Robert M.X. Wu
This book provides practical
2021-05-19
knowledge on different aspects
This book provides the latest
of information and knowledge
viewpoints of scientific
management in businesses. In
research in the field of econtemporary unstable time,
business. It is organized into
enterprises/businesses deal
three sections: “Higher
with various challenges—such
Education and Digital Economy
as large-scale competitions,
Development”, “Artificial
high levels of uncertainty and
Intelligence in E-Business”,
risk, rush technological
and “Business Intelligence
advancements, while
Applications”. Chapters focus
increasing customer
on China’s higher education in
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e-commerce, digital economy
development, natural language
processing applications in
business, Information
Technology Governance, Risk
and Compliance (IT GRC),
business intelligence, and
more.
Big Data Analytics for
Improved Accuracy, Efficiency,
and Decision Making in Digital
Marketing - Singh, Amandeep
2021-06-18
The availability of big data,
low-cost commodity hardware,
and new information
management and analytic
software have produced a
unique moment in the history
of data analysis. The
convergence of these trends
means that we have the
capabilities required to analyze
astonishing data sets quickly
and cost-effectively for the first
time in history. They represent
a genuine leap forward and a
clear opportunity to realize
enormous gains in terms of
efficiency, productivity,
revenue, and profitability
especially in digital marketing.
Data plays a huge role in
understanding valuable

insights about target
demographics and customer
preferences. From every
interaction with technology,
regardless of whether it is
active or passive, we are
creating new data that can
describe us. If analyzed
correctly, these data points can
explain a lot about our
behavior, personalities, and life
events. Companies can
leverage these insights for
product improvements,
business strategy, and
marketing campaigns to cater
to the target customers. Big
Data Analytics for Improved
Accuracy, Efficiency, and
Decision Making in Digital
Marketing aids understanding
of big data in terms of digital
marketing for meaningful
analysis of information that can
improve marketing efforts and
strategies using the latest
digital techniques. The
chapters cover a wide array of
essential marketing topics and
techniques, including search
engine marketing, consumer
behavior, social media
marketing, online advertising,
and how they interact with big
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data. This book is essential for
professionals and researchers
working in the field of
analytics, data, and digital
marketing, along with
marketers, advertisers, brand
managers, social media
specialists, managers, sales
professionals, practitioners,
researchers, academicians, and
students looking for the latest
information on how big data is
being used in digital marketing
strategies.
Big Data in Practice Bernard Marr 2016-03-22
The best-selling author of Big
Data is back, this time with a
unique and in-depth insight
into how specific companies
use big data. Big data is on the
tip of everyone's tongue.
Everyone understands its
power and importance, but
many fail to grasp the
actionable steps and resources
required to utilise it effectively.
This book fills the knowledge
gap by showing how major
companies are using big data
every day, from an up-close,
on-the-ground perspective.
From technology, media and
retail, to sport teams,

government agencies and
financial institutions, learn the
actual strategies and processes
being used to learn about
customers, improve
manufacturing, spur
innovation, improve safety and
so much more. Organised for
easy dip-in navigation, each
chapter follows the same
structure to give you the
information you need quickly.
For each company profiled,
learn what data was used, what
problem it solved and the
processes put it place to make
it practical, as well as the
technical details, challenges
and lessons learned from each
unique scenario. Learn how
predictive analytics helps
Amazon, Target, John Deere
and Apple understand their
customers Discover how big
data is behind the success of
Walmart, LinkedIn, Microsoft
and more Learn how big data is
changing medicine, law
enforcement, hospitality,
fashion, science and banking
Develop your own big data
strategy by accessing
additional reading materials at
the end of each chapter
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Big Data, Data Mining, and
Machine Learning- Jared Dean
2014-05-07
With big data analytics comes
big insights into profitability
Big data is big business. But
having the data and the
computational power to
process it isn't nearly enough
to produce meaningful results.
Big Data, Data Mining, and
Machine Learning: Value
Creation for Business Leaders
and Practitioners is a complete
resource for technology and
marketing executives looking
to cut through the hype and
produce real results that hit
the bottom line. Providing an
engaging, thorough overview
of the current state of big data
analytics and the growing
trend toward high performance
computing architectures, the
book is a detail-driven look into
how big data analytics can be
leveraged to foster positive
change and drive efficiency.
With continued exponential
growth in data and ever more
competitive markets,
businesses must adapt quickly
to gain every competitive
advantage available. Big data

analytics can serve as the
linchpin for initiatives that
drive business, but only if the
underlying technology and
analysis is fully understood and
appreciated by engaged
stakeholders. This book
provides a view into the topic
that executives, managers, and
practitioners require, and
includes: A complete overview
of big data and its notable
characteristics Details on high
performance computing
architectures for analytics,
massively parallel processing
(MPP), and in-memory
databases Comprehensive
coverage of data mining, text
analytics, and machine
learning algorithms A
discussion of explanatory and
predictive modeling, and how
they can be applied to decisionmaking processes Big Data,
Data Mining, and Machine
Learning provides technology
and marketing executives with
the complete resource that has
been notably absent from the
veritable libraries of published
books on the topic. Take
control of your organization's
big data analytics to produce
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real results with a resource
that is comprehensive in scope
and light on hyperbole.
Big Data, Big Analytics
Michael Minelli 2013-01-22
Unique prospective on the big
data analytics phenomenon for
both business and IT
professionals The availability of
Big Data, low-cost commodity
hardware and new information
management and analytics
software has produced a
unique moment in the history
of business. The convergence
of these trends means that we
have the capabilities required
to analyze astonishing data
sets quickly and cost-effectively
for the first time in history.
These capabilities are neither
theoretical nor trivial. They
represent a genuine leap
forward and a clear
opportunity to realize
enormous gains in terms of
efficiency, productivity,
revenue and profitability. The
Age of Big Data is here, and
these are truly revolutionary
times. This timely book looks at
cutting-edge companies
supporting an exciting new
generation of business

analytics. Learn more about
the trends in big data and how
they are impacting the
business world (Risk,
Marketing, Healthcare,
Financial Services, etc.)
Explains this new technology
and how companies can use
them effectively to gather the
data that they need and glean
critical insights Explores
relevant topics such as data
privacy, data visualization,
unstructured data, crowd
sourcing data scientists, cloud
computing for big data, and
much more.
Building a Digital Analytics
Organization - Judah Phillips
2013
Drive maximum business value
from digital analytics, web
analytics, site analytics, and
business intelligence! In
Building a Digital Analytics
Organization, pioneering
expert Judah Phillips
thoroughly explains digital
analytics to business
practitioners, and presents
best practices for using it to
reduce costs and increase
profitable revenue throughout
the business. Phillips covers
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everything from making the
business case through defining
and executing strategy, and
shows how to successfully
integrate analytical processes,
technology, and people in all
aspects of operations. This
unbiased and productindependent guide is replete
with examples, many based on
the author's own extensive
experience. Coverage includes:
key concepts; focusing
initiatives and strategy on
business value, not technology;
building an effective analytics
organization; choosing the
right tools (and understanding
their limitations); creating
processes and managing data;
analyzing paid, owned, and
earned digital media;
performing competitive and
qualitative analyses; optimizing
and testing sites; implementing
integrated multichannel digital
analytics; targeting consumers;
automating marketing
processes; and preparing for
the revolutionary “analytical
economy.” For all business
practitioners interested in
analytics and business
intelligence in all areas of the

organization.
Cognitive Computing and Big
Data Analytics - Judith S.
Hurwitz 2015-02-12
A comprehensive guide to
learning technologies that
unlock the value in big data
Cognitive Computing provides
detailed guidance toward
building a new class of systems
that learn from experience and
derive insights to unlock the
value of big data. This book
helps technologists understand
cognitive computing's
underlying technologies, from
knowledge representation
techniques and natural
language processing
algorithms to dynamic learning
approaches based on
accumulated evidence, rather
than reprogramming. Detailed
case examples from the
financial, healthcare, and
manufacturing walk readers
step-by-step through the design
and testing of cognitive
systems, and expert
perspectives from
organizations such as
Cleveland Clinic, Memorial
Sloan-Kettering, as well as
commercial vendors that are
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creating solutions. These
organizations provide insight
into the real-world
implementation of cognitive
computing systems. The IBM
Watson cognitive computing
platform is described in a
detailed chapter because of its
significance in helping to
define this emerging market. In
addition, the book includes
implementations of emerging
projects from Qualcomm,
Hitachi, Google and Amazon.
Today's cognitive computing
solutions build on established
concepts from artificial
intelligence, natural language
processing, ontologies, and
leverage advances in big data
management and analytics.
They foreshadow an intelligent
infrastructure that enables a
new generation of customer
and context-aware smart
applications in all industries.
Cognitive Computing is a
comprehensive guide to the
subject, providing both the
theoretical and practical
guidance technologists need.
Discover how cognitive
computing evolved from
promise to reality Learn the

elements that make up a
cognitive computing system
Understand the
groundbreaking hardware and
software technologies behind
cognitive computing Learn to
evaluate your own application
portfolio to find the best
candidates for pilot projects
Leverage cognitive computing
capabilities to transform the
organization Cognitive systems
are rightly being hailed as the
new era of computing. Learn
how these technologies enable
emerging firms to compete
with entrenched giants, and
forward-thinking established
firms to disrupt their
industries. Professionals who
currently work with big data
and analytics will see how
cognitive computing builds on
their foundation, and creates
new opportunities. Cognitive
Computing provides complete
guidance to this new level of
human-machine interaction.
Building Big Data Applications
- Krish Krishnan 2019-11-15
Building Big Data Applications
helps data managers and their
organizations make the most of
unstructured data with an
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existing data warehouse. It
provides readers with what
they need to know to make
sense of how Big Data fits into
the world of Data
Warehousing. Readers will
learn about infrastructure
options and integration and
come away with a solid
understanding on how to
leverage various architectures
for integration. The book
includes a wide range of use
cases that will help data
managers visualize reference
architectures in the context of
specific industries (healthcare,
big oil, transportation,
software, etc.). Explores
various ways to leverage Big
Data by effectively integrating
it into the data warehouse
Includes real-world case
studies which clearly
demonstrate Big Data
technologies Provides insights
on how to optimize current
data warehouse infrastructure
and integrate newer
infrastructure matching data
processing workloads and
requirements
Win with Advanced Business
Analytics - Jean-Paul Isson

2012-09-25
Plain English guidance for
strategic business analytics
and bigdata implementation In
today's challenging economy,
business analytics and big
datahave become more and
more ubiquitous. While some
businesses don'teven know
where to start, others are
struggling to move from
beyondbasic reporting. In some
instances management and
executives do notsee the value
of analytics or have a clear
understanding ofbusiness
analytics vision mandate and
benefits. Win withAdvanced
Analytics focuses on
integrating multiple types
ofintelligence, such as web
analytics, customer feedback,
competitiveintelligence,
customer behavior, and
industry intelligence intoyour
business practice. Provides the
essential concept and
framework to
implementbusiness analytics
Written clearly for a
nontechnical audience Filled
with case studies across a
variety of industries Uniquely
focuses on integrating multiple
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types of big dataintelligence
into your business Companies
now operate on a global scale
and are inundated with alarge
volume of data from multiple
locations and sources: B2B
data,B2C data, traffic data,
transactional data, third party
vendordata, macroeconomic
data, etc. Packed with case
studies frommultiple countries
across a variety of industries,
Win withAdvanced Analytics
provides a comprehensive
framework andapplications of
how to leverage business
analytics/big data tooutpace
the competition.
Creating Value with Data
Analytics in Marketing
- Peter
C. Verhoef 2021-10
This book is a refreshingly
practical yet theoretically
sound roadmap to leveraging
data analytics and data
science. The vast amount of
data generated about us and
our world is useless without
plans and strategies that are
designed to cope with its size
and complexity, and which
enable organizations to
leverage the information to
create value in marketing.

Creating Value with Data
Analytics in Marketing
provides a nuanced view of big
data developments and data
science, arguing that big data
is not a revolution but an
evolution of the increasing
availability of data that has
been observed in recent times.
Building on the authors'
extensive academic and
practical knowledge, this book
aims to provide managers and
analysts with strategic
directions and practical
analytical solutions on how to
create value from existing and
new big data. The second
edition of this bestselling text
has been fully updated in line
with developments in the field
and includes a selection of
new, international cases and
examples, exercises,
techniques and methodologies.
Tying data and analytics to
specific goals and processes for
implementation makes this
essential reading for advanced
undergraduate and
postgraduate students and
specialists of data analytics,
marketing research, marketing
management and customer
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relationship management.
Online resources include
chapter-by-chapter lecture
slides and data sets and
corresponding R code for
selected chapters.
The Handbook of Data
Science and AI - Stefan Papp
2022-04-14
Data Science, Big Data, and
Artificial Intelligence are
currently some of the most
talked-about concepts in
industry, government, and
society, and yet also the most
misunderstood. This book will
clarify these concepts and
provide you with practical
knowledge to apply them.
Featuring: - A comprehensive
overview of the various fields
of application of data science Case studies from practice to
make the described concepts
tangible - Practical examples to
help you carry out simple data
analysis projects The book
approaches the topic of data
science from several sides.
Crucially, it will show you how
to build data platforms and
apply data science tools and
methods. Along the way, it will
help you understand - and

explain to various stakeholders
- how to generate value from
these techniques, such as
applying data science to help
organizations make faster
decisions, reduce costs, and
open up new markets.
Furthermore, it will bring
fundamental concepts related
to data science to life,
including statistics,
mathematics, and legal
considerations. Finally, the
book outlines practical case
studies that illustrate how
knowledge generated from
data is changing various
industries over the long term.
Contains these current issues: Mathematics basics:
Mathematics for Machine
Learning to help you
understand and utilize various
ML algorithms. - Machine
Learning: From statistical to
neural and from Transformers
and GPT-3 to AutoML, we
introduce common frameworks
for applying ML in practice Natural Language Processing:
Tools and techniques for
gaining insights from text data
and developing language
technologies - Computer vision:
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How can we gain insights from
images and videos with data
science? - Modeling and
Simulation: Model the behavior
of complex systems, such as
the spread of COVID-19, and
do a What-If analysis covering
different scenarios. - ML and AI
in production: How to turn
experimentation into a working
data science product? Presenting your results:
Essential presentation
techniques for data scientists
Data Science and Big Data
Analytics- EMC Education
Services 2015-01-05
Data Science and Big Data
Analytics is about harnessing
the power of data for new
insights. The book covers the
breadth of activities and
methods and tools that Data
Scientists use. The content
focuses on concepts, principles
and practical applications that
are applicable to any industry
and technology environment,
and the learning is supported
and explained with examples
that you can replicate using
open-source software. This
book will help you: Become a
contributor on a data science

team Deploy a structured
lifecycle approach to data
analytics problems Apply
appropriate analytic techniques
and tools to analyzing big data
Learn how to tell a compelling
story with data to drive
business action Prepare for
EMC Proven Professional Data
Science Certification
Corresponding data sets are
available from the book’s page
at Wiley which you can find on
the Wiley site by searching for
the ISBN 9781118876138. Get
started discovering, analyzing,
visualizing, and presenting
data in a meaningful way
today!
Big Data Strategies for Agile
Business - Bhuvan Unhelkar
2017-09-13
Agile is a set of values,
principles, techniques, and
frameworks for the adaptable,
incremental, and efficient
delivery of work. Big Data is a
rapidly growing field that
encompasses crucial aspects of
data such as its volume,
velocity, variety, and veracity.
This book outlines a strategic
approach to Big Data that will
render a business Agile. It
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discusses the important
competencies required to
streamline and focus on the
analytics and presents a
roadmap for implementing
such analytics in business.
Creating Value with Big Data
Analytics- Peter C. Verhoef
2016-01-08
Our newly digital world is
generating an almost
unimaginable amount of data
about all of us. Such a vast
amount of data is useless
without plans and strategies
that are designed to cope with
its size and complexity, and
which enable organisations to
leverage the information to
create value. This book is a
refreshingly practical, yet
theoretically sound roadmap to
leveraging big data and
analytics. Creating Value with
Big Data Analyticsprovides a
nuanced view of big data
development, arguing that big
data in itself is not a revolution
but an evolution of the
increasing availability of data
that has been observed in
recent times. Building on the
authors' extensive academic
and practical knowledge, this

book aims to provide managers
and analysts with strategic
directions and practical
analytical solutions on how to
create value from existing and
new big data. By tying data and
analytics to specific goals and
processes for implementation,
this is a much-needed book
that will be essential reading
for students and specialists of
data analytics, marketing
research, and customer
relationship management.
Creating Value with Data
Analytics in Marketing
- Peter
C. Verhoef 2021-11-07
This book is a refreshingly
practical yet theoretically
sound roadmap to leveraging
data analytics and data
science. The vast amount of
data generated about us and
our world is useless without
plans and strategies that are
designed to cope with its size
and complexity, and which
enable organizations to
leverage the information to
create value in marketing.
Creating Value with Data
Analytics in Marketing
provides a nuanced view of big
data developments and data
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science, arguing that big data
is not a revolution but an
evolution of the increasing
availability of data that has
been observed in recent times.
Building on the authors’
extensive academic and
practical knowledge, this book
aims to provide managers and
analysts with strategic
directions and practical
analytical solutions on how to
create value from existing and
new big data. The second
edition of this bestselling text
has been fully updated in line
with developments in the field
and includes a selection of
new, international cases and
examples, exercises,
techniques and methodologies.
Tying data and analytics to
specific goals and processes for
implementation makes this
essential reading for advanced
undergraduate and
postgraduate students and
specialists of data analytics,
marketing research, marketing
management and customer
relationship management.
Online resources include
chapter-by-chapter lecture
slides and data sets and

corresponding R code for
selected chapters.
Data-Driven Innovation Big
Data for Growth and WellBeing - OECD 2015-10-06
This report improves the
evidence base on the role of
Data Driven Innovation for
promoting growth and wellbeing, and provide policy
guidance on how to maximise
the benefits of DDI and
mitigate the associated
economic and societal risks.
Big Data Analytics
- Frank J.
Ohlhorst 2012-11-28
Unique insights to implement
big data analytics and reap big
returns to your bottom line
Focusing on the business and
financial value of big data
analytics, respected technology
journalist Frank J. Ohlhorst
shares his insights on the
newly emerging field of big
data analytics in Big Data
Analytics. This breakthrough
book demonstrates the
importance of analytics,
defines the processes,
highlights the tangible and
intangible values and discusses
how you can turn a business
liability into actionable
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material that can be used to
redefine markets, improve
profits and identify new
business opportunities. Reveals
big data analytics as the next
wave for businesses looking for
competitive advantage Takes
an in-depth look at the
financial value of big data
analytics Offers tools and best
practices for working with big
data Once the domain of large
on-line retailers such as eBay
and Amazon, big data is now
accessible by businesses of all
sizes and across industries.
From how to mine the data
your company collects, to the
data that is available on the
outside, Big Data Analytics
shows how you can leverage
big data into a key component
in your business's growth
strategy.
Practical Big Data Analytics Nataraj Dasgupta 2018-01-15
Get command of your
organizational Big Data using
the power of data science and
analytics Key Features A
perfect companion to boost
your Big Data storing,
processing, analyzing skills to
help you take informed

business decisions Work with
the best tools such as Apache
Hadoop, R, Python, and Spark
for NoSQL platforms to
perform massive online
analyses Get expert tips on
statistical inference, machine
learning, mathematical
modeling, and data
visualization for Big Data Book
Description Big Data analytics
relates to the strategies used
by organizations to collect,
organize and analyze large
amounts of data to uncover
valuable business insights that
otherwise cannot be analyzed
through traditional systems.
Crafting an enterprise-scale
cost-efficient Big Data and
machine learning solution to
uncover insights and value
from your organization's data
is a challenge. Today, with
hundreds of new Big Data
systems, machine learning
packages and BI Tools,
selecting the right combination
of technologies is an even
greater challenge. This book
will help you do that. With the
help of this guide, you will be
able to bridge the gap between
the theoretical world of
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technology with the practical
ground reality of building
corporate Big Data and data
science platforms. You will get
hands-on exposure to Hadoop
and Spark, build machine
learning dashboards using R
and R Shiny, create web-based
apps using NoSQL databases
such as MongoDB and even
learn how to write R code for
neural networks. By the end of
the book, you will have a very
clear and concrete
understanding of what Big
Data analytics means, how it
drives revenues for
organizations, and how you can
develop your own Big Data
analytics solution using
different tools and methods
articulated in this book. What
you will learn - Get a 360degree view into the world of
Big Data, data science and
machine learning - Broad range
of technical and business Big
Data analytics topics that
caters to the interests of the
technical experts as well as
corporate IT executives - Get
hands-on experience with
industry-standard Big Data and
machine learning tools such as

Hadoop, Spark, MongoDB,
KDB+ and R - Create
production-grade machine
learning BI Dashboards using R
and R Shiny with step-by-step
instructions - Learn how to
combine open-source Big Data,
machine learning and BI Tools
to create low-cost business
analytics applications Understand corporate
strategies for successful Big
Data and data science projects
- Go beyond general-purpose
analytics to develop cuttingedge Big Data applications
using emerging technologies
Who this book is for The book
is intended for existing and
aspiring Big Data professionals
who wish to become the go-to
person in their organization
when it comes to Big Data
architecture, analytics, and
governance. While no prior
knowledge of Big Data or
related technologies is
assumed, it will be helpful to
have some programming
experience.
Digital Technology
Advancements in Knowledge
Management - Gyamfi, Albert
2021-06-18
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Knowledge management has
always been about the process
of creating, sharing, using, and
applying knowledge within and
between organizations. Before
the advent of information
systems, knowledge
management processes were
manual or offline. However, the
emergence and eventual
evolution of information
systems created the possibility
for the gradual but slow
automation of knowledge
management processes. These
digital technologies enable
data capture, data storage,
data mining, data analytics,
and data visualization. The
value provided by such
technologies is enhanced and
distributed to organizations as
well as customers using the
digital technologies that enable
interconnectivity. Today, the
fine line between the
technologies enabling the
technology-driven external
pressures and data-driven
internal organizational
pressures is blurred.
Therefore, how technologies
are combined to facilitate
knowledge management

processes is becoming less
standardized. This results in
the question of how the current
advancement in digital
technologies affects knowledge
management processes both
within and outside
organizations. Digital
Technology Advancements in
Knowledge Management
addresses how various new and
emerging digital technologies
can support knowledge
management processes within
organizations or outside
organizations. Case studies and
practical tips based on
research on the emerging
possibilities for knowledge
management using these
technologies is discussed
within the chapters of this
book. It both builds on the
available literature in the field
of knowledge management
while providing for further
research opportunities in this
dynamic field. This book
highlights topics such as
human-robot interaction, big
data analytics, software
development, keyword
extraction, and artificial
intelligence and is ideal for

creating-value-with-big-data-analytics-making-smarter-marketing-decisions

19/32

Downloaded from
constructivworks.com on
by guest

technology developers,
academics, researchers,
managers, practitioners,
stakeholders, and students who
are interested in the adoption
and implementation of new
digital technologies for
knowledge creation, sharing,
aggregation, and storage.
Creating Value with Social
Media Analytics- Gohar F.
Khan 2018-04-23
Often termed as the ''new
gold,'' the vast amount of social
media data can be employed to
identify which customer
behavior and actions create
more value. Nevertheless,
many brands find it extremely
hard to define what the value
of social media is and how to
capture and create value with
social media data.In Creating
Value with Social Media
Analytics, we draw on
developments in social media
analytics theories and tools to
develop a comprehensive social
media value creation
framework that allows readers
to define, align, capture, and
sustain value through social
media data. The book offers
concepts, strategies, tools,

tutorials, and case studies that
brands need to align, extract,
and analyze a variety of social
media data, including text,
actions, networks, multimedia,
apps, hyperlinks, search
engines, and location data. By
the end of this book, the
readers will have mastered the
theories, concepts, strategies,
techniques, and tools
necessary to extract business
value from big social media
that help increase brand
loyalty, generate leads, drive
traffic, and ultimately make
sound business decisions. Here
is how the book is organized.
Chapter 1: Creating Value with
Social Media Analytics Chapter
2: Understanding Social Media
Chapter 3: Understanding
Social Media Analytics Chapter
4: Analytics-Business
Alignment Chapter 5:
Capturing Value with Network
Analytics Chapter 6: Capturing
Value with Text Analytics
Chapter 7: Capturing Value
with Actions Analytics Chapter
8: Capturing Value with Search
Engine Analytics Chapter 9:
Capturing Value with Location
Analytics Chapter 10:
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Capturing Value with
Hyperlinks Analytics Chapter
11: Capturing Value with
Mobile Analytics Chapter 12:
Capturing Value with
Multimedia Analytics Chapter
13: Social Media Analytics
CapabilitiesChapter 14: Social
Media Security, Privacy, &
Ethics The book has a
companion site
(https://analytics-book.com/),
which offers useful instructor
resources. Praises for the book
"Gohar F. Khan has a flair for
simplifying the complexity of
social media analytics.
Creating Value with Social
Media Analytics is a beautifully
delineated roadmap to creating
and capturing business value
through social media. It
provides the theories, tools,
and creates a roadmap to
leveraging social media data
for business intelligence
purposes. Real world analytics
cases and tutorials combined
with a comprehensive
companion site make this an
excellent textbook for both
graduate and undergraduate
students."-Robin Saunders,
Director of the

Communications and
Information Management
Graduate Programs, Bay Path
University. "Creating Value
with Social Media Analytics
offers a comprehensive
framework to define, align,
capture, and sustain business
value through social media
data. The book is theoretically
grounded and practical,
making it an excellent resource
for social media analytics
courses."-Haya Ajjan, Director
& Associate Prof., Elon Center
for Organizational Analytics,
Elon University. "Gohar Khan is
a pioneer in the emerging
domain of social media
analytics. This latest text is a
must-read for business leaders,
managers, and academicians,
as it provides a clear and
concise understanding of
business value creation with
social media data from a social
lens."-Laeeq Khan, Director,
Social Media Analytics
Research Team, Ohio
University. "Whether you are
coming from a business,
research, science or art
background, Creating Value
with Social Media Analytics is a
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brilliant induction resource for
those entering the social media
analytics industry. The
insightful case studies and
carefully crafted tutorials are
the perfect supplements to
help digest the key concepts
introduced in each chapter."Jared Wong, Social Media Data
Analyst, Digivizer "It is one of
the most comprehensive books
on analytics that I have come
across recently."-Bobby Swar,
Prof. Concordia Uni.
The Politics and Policies of
Data - Ann Rudinow Sætnan
2018-05-08
Big Data, gathered together
and re-analysed, can be used to
form endless variations of our
persons - so-called ‘data
doubles’. Whilst never a
precise portrayal of who we
are, they unarguably contain
glimpses of details about us
that, when deployed into
various routines (such as
management, policing and
advertising) can affect us in
many ways. How are we to deal
with Big Data? When is it
beneficial to us? When is it
harmful? How might we
regulate it? Offering careful

and critical analyses, this
timely volume aims to broaden
well-informed, unprejudiced
discourse, focusing on: the
tenets of Big Data, the politics
of governance and regulation;
and Big Data practices,
performance and resistance.
An interdisciplinary volume,
The Politics of Big Data will
appeal to undergraduate and
postgraduate students, as well
as postdoctoral and senior
researchers interested in fields
Big
such as Technology, Politics
and Surveillance.
Building a Digital Analytics
Organization - Judah Phillips
2013-07-25
Drive maximum business value
from digital analytics, web
analytics, site analytics, and
business intelligence! In
Building a Digital Analytics
Organization, pioneering
expert Judah Phillips
thoroughly explains digital
analytics to business
practitioners, and presents
best practices for using it to
reduce costs and increase
profitable revenue throughout
the business. Phillips covers
everything from making the
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business case through defining
and executing strategy, and
shows how to successfully
integrate analytical processes,
technology, and people in all
aspects of operations. This
unbiased and productindependent guide is replete
with examples, many based on
the author’s own extensive
experience. Coverage includes:
key concepts; focusing
initiatives and strategy on
business value, not technology;
building an effective analytics
organization; choosing the
right tools (and understanding
their limitations); creating
processes and managing data;
analyzing paid, owned, and
earned digital media;
performing competitive and
qualitative analyses; optimizing
and testing sites; implementing
integrated multichannel digital
analytics; targeting consumers;
automating marketing
processes; and preparing for
the revolutionary “analytical
economy.” For all business
practitioners interested in
analytics and business
intelligence in all areas of the
organization.

Big Data, Data Mining, and
Machine Learning - Jared
Dean 2014-05-27
With big data analytics comes
big insights into profitability
Big data is big business. But
having the data and the
computational power to
process it isn't nearly enough
to produce meaningful results.
Big Data, Data Mining, and
Machine Learning: Value
Creation for Business Leaders
and Practitioners is a complete
resource for technology and
marketing executives looking
to cut through the hype and
produce real results that hit
the bottom line. Providing an
engaging, thorough overview
of the current state of big data
analytics and the growing
trend toward high performance
computing architectures, the
book is a detail-driven look into
how big data analytics can be
leveraged to foster positive
change and drive efficiency.
With continued exponential
growth in data and ever more
competitive markets,
businesses must adapt quickly
to gain every competitive
advantage available. Big data
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analytics can serve as the
linchpin for initiatives that
drive business, but only if the
underlying technology and
analysis is fully understood and
appreciated by engaged
stakeholders. This book
provides a view into the topic
that executives, managers, and
practitioners require, and
includes: A complete overview
of big data and its notable
characteristics Details on high
performance computing
architectures for analytics,
massively parallel processing
(MPP), and in-memory
databases Comprehensive
coverage of data mining, text
analytics, and machine
learning algorithms A
discussion of explanatory and
predictive modeling, and how
they can be applied to decisionmaking processes Big Data,
Data Mining, and Machine
Learning provides technology
and marketing executives with
the complete resource that has
been notably absent from the
veritable libraries of published
books on the topic. Take
control of your organization's
big data analytics to produce

real results with a resource
that is comprehensive in scope
and light on hyperbole.
ICTR 2020 3rd International
Conference on Tourism
Research - Dr. José MartíParreño 2020-03-27
Big Data Governance and
Perspectives in Knowledge
Management - Strydom, Sheryl
Kruger 2018-11-16
The world is witnessing the
growth of a global movement
facilitated by technology and
social media. Fueled by
information, this movement
contains enormous potential to
create more accountable,
efficient, responsive, and
effective governments and
businesses, as well as spurring
economic growth. Big Data
Governance and Perspectives
in Knowledge Management is a
collection of innovative
research on the methods and
applications of applying robust
processes around data, and
aligning organizations and
skillsets around those
processes. Highlighting a
range of topics including data
analytics, prediction analysis,
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and software development, this
book is ideally designed for
academicians, researchers,
information science
professionals, software
developers, computer
engineers, graduate-level
computer science students,
policymakers, and managers
seeking current research on
the convergence of big data
and information governance as
two major trends in
information management.
Creating Value with Data
Analytics in Marketing - Peter
C. Verhoef 2021-11-08
This book is a refreshingly
practical yet theoretically
sound roadmap to leveraging
data analytics and data
science. The vast amount of
data generated about us and
our world is useless without
plans and strategies that are
designed to cope with its size
and complexity, and which
enable organizations to
leverage the information to
create value in marketing.
Creating Value with Data
Analytics in Marketing
provides a nuanced view of big
data developments and data

science, arguing that big data
is not a revolution but an
evolution of the increasing
availability of data that has
been observed in recent times.
Building on the authors’
extensive academic and
practical knowledge, this book
aims to provide managers and
analysts with strategic
directions and practical
analytical solutions on how to
create value from existing and
new big data. The second
edition of this bestselling text
has been fully updated in line
with developments in the field
and includes a selection of
new, international cases and
examples, exercises,
techniques and methodologies.
Tying data and analytics to
specific goals and processes for
implementation makes this
essential reading for advanced
undergraduate and
postgraduate students and
specialists of data analytics,
marketing research, marketing
management and customer
relationship management.
Online resources include
chapter-by-chapter lecture
slides and data sets and
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corresponding R code for
selected chapters.
Big Data Analytics and
Intelligence
- Poonam Tanwar
2020-09-30
Big Data Analytics and
Intelligence is essential
reading for researchers and
experts working in the fields of
health care, data science,
analytics, the internet of
things, and information
retrieval.
Marketing by Contingency
in the Time of COVID-19 Alicia de la Peña 2023-01-26
Marketing by Contingency in
the Time of Covid-19:
Overcoming Business Crises
and Meeting Marketing
Challenges provides conceptual
and empirical evidence from a
marketing and business
perspective about how firms
and nonprofit organizations in
developing countries have
coped with the Covid-19
pandemic. The Covid-19
pandemic became not only a
health threat but also a
business threat and challenge.
This book analyzes
successful—and
failed—marketing strategies

that have been implemented by
renowned and emerging firms
and nonprofit organizations in
reaction to the unprecedented
market situation caused by the
Covid-19 pandemic. Using case
studies, the chapters identify
the elements that were critical
for strengthening a product or
company’s brand value,
consumer satisfaction, and
loyalty during this time of crisis
and uncertainty. The
information and experiences
shared here show how
organizations learned to be
resilient and reacted to
challenging market situations
using creativity and innovation
to present consumers with
prompt solutions to cover their
most basic needs. Topics cover
brand engagement, influencer
marketing, building consumer
trust, navigating restrictive
conditions using analytics and
predictive modeling, internal
marketing, and more. Key
features: Presents and assesses
strategies to react to business
challenges—both economic and
social Provides conceptual and
empirical evidence on how to
deliver value to consumers in
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times of uncertainty Shows the
reality faced by businesses and
nonprofit organizations when a
crisis emerges Evaluates the
critical role of social media and
e-commerce as strategic
resources to help business and
nonprofit organizations
survive—and even
grow—during a crisis Examines
the role of internal marketing
during a pandemic The
successes and failures of the
marketing strategies discussed
in this volume will aid
professors and students,
business leaders, marketing
professionals, public relations
professionals, and others in
identifying the processes
needed to overcome business
and social troubles during
periods of crisis.
Innovative Strategic
Planning and International
Collaboration for the
Mitigation of Global Crises Antošová, Gabriela 2022-01-07
Innovative strategic planning is
an important step toward
achieving economic stability
and global sustainability. This
can best be achieved through
effective international

cooperation and digitalization
of activities. Societal and
global processes designed to
address global crises and other
threats call for the opportunity
to use innovative
internationalization practices.
Innovative Strategic Planning
and International Collaboration
for the Mitigation of Global
Crises provides relevant
theoretical frameworks and
current empirical research
findings in the field of
international strategic
management. Covering topics
such as digital competencies,
socio-economic injustice, and
tourism, this book is an
essential resource for strategic
management professionals,
researchers, students,
educators in K-12 and higher
education, academicians, and
global leaders.
Big Data For Small Business
For Dummies - Bernard Marr
2016-01-05
Capitalise on big data to add
value to your small business
Written by bestselling author
and big data expert Bernard
Marr, Big Data For Small
Business For Dummies helps
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you understand what big data
actually is—and how you can
analyse and use it to improve
your business. Free of
confusing jargon and
complemented with lots of
step-by-step guidance and
helpful advice, it quickly and
painlessly helps you get the
most from using big data in a
small business. Business data
has been around for a long
time. Unfortunately, it was
trapped away in overcrowded
filing cabinets and on archaic
floppy disks. Now, thanks to
technology and new tools that
display complex databases in a
much simpler manner, small
businesses can benefit from the
big data that's been hiding
right under their noses. With
the help of this friendly guide,
you'll discover how to get your
hands on big data to develop
new offerings, products and
services; understand
technological change; create
an infrastructure; develop
strategies; and make smarter
business decisions. Shows you
how to use big data to make
sense of user activity on social
networks and customer

transactions Demonstrates how
to capture, store, search,
share, analyse and visualise
analytics Helps you turn your
data into actionable insights
Explains how to use big data to
your advantage in order to
transform your small business
If you're a small business
owner or employee, Big Data
For Small Business For
Dummies helps you harness the
hottest commodity on the
market today in order to take
your company to new heights.
Analytics in a Big Data World
Bart Baesens 2014-04-15
The guide to targeting and
leveraging business
opportunities using big data &
analytics By leveraging big
data & analytics, businesses
create the potential to better
understand, manage, and
strategically exploiting the
complex dynamics of customer
behavior. Analytics in a Big
Data World reveals how to tap
into the powerful tool of data
analytics to create a strategic
advantage and identify new
business opportunities.
Designed to be an accessible
resource, this essential book
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does not include exhaustive
coverage of all analytical
techniques, instead focusing on
analytics techniques that really
provide added value in
business environments. The
book draws on author Bart
Baesens' expertise on the
topics of big data, analytics and
its applications in e.g. credit
risk, marketing, and fraud to
provide a clear roadmap for
organizations that want to use
data analytics to their
advantage, but need a good
starting point. Baesens has
conducted extensive research
on big data, analytics,
customer relationship
management, web analytics,
fraud detection, and credit risk
management, and uses this
experience to bring clarity to a
complex topic. Includes
numerous case studies on risk
management, fraud detection,
customer relationship
management, and web
analytics Offers the results of
research and the author's
personal experience in
banking, retail, and
government Contains an
overview of the visionary ideas

and current developments on
the strategic use of analytics
for business Covers the topic of
data analytics in easy-tounderstand terms without an
undo emphasis on mathematics
and the minutiae of statistical
analysis For organizations
looking to enhance their
capabilities via data analytics,
this resource is the go-to
reference for leveraging data
to enhance business
capabilities.
Building Corporate Identity,
Image and Reputation in the
Digital Era
- T C Melewar
2021-07-30
Brands – corporate, products,
service – today are collectively
defined by their customers,
deriving from personal
experiences and word of
mouth. This book acts as a
forum for examining current
and future trends in corporate
branding, identity, image and
reputation. Recognising the
complexity and plurality at the
heart of the corporate branding
discipline, this book fills a gap
in the literature by posing a
number of original research
questions on the intrinsic
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nature of corporate branding
ideas from corporate (external)
and organisation (internal)
identity perspectives as they
relate to brand management,
corporate reputation,
marketing communications,
social media, smart technology,
experiential and sensory
marketing. It incorporates
current thinking and
developments by both
multidisciplinary academics
and practitioners, combining a
comprehensive theoretical
foundation with practical
insights. The text will serve as
an important resource for the
marketing, identity and brand
practitioners requiring more
than anecdotal evidence on the
structure and operation of
stakeholders communication in
different geographical areas. It
determines current practices
and researches in diverse
areas, regions and commercial
and non-commercial sectors
across the world. The book
provides scholars, researchers
and postgraduate students in
business and marketing with a
comprehensive treatment of
the nature of relationships

between companies, brands
and stakeholders in different
areas and regions of the world.
Handbook of Research on the
Strategic Management of
Family Businesses- PalmaRuiz, Jesús Manuel 2020-01-10
The literature on family
business has developed
significantly over the last
years. However, efforts remain
to summarize and systematize
the main aspects that affect the
behavior of this type of
company. In this regard, the
topic of strategic management
has been developed. In this
sense, it is especially important
to recognize how the family
decisively influences the
behavior of the company and
also to identify how the
existence of the company
affects family dynamics. Those
who manage family businesses,
whether family or not, must
reconcile both perspectives
(business and family) in the
definition of strategic
objectives, allowing
sustainability and continuity in
this type of organization. The
Handbook of Research on the
Strategic Management of
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Family Businesses provides
emerging research that covers
how strategic management in
the family business has been
developed and identifies the
objectives that sustain this
strategic behavior, the main
areas of analysis (family and
business), the definition of
strategies, and their
implementation. Also, the
authors of this book review the
different scenarios for family
firms and propose strategies to
tackle the challenges and seize
the possibilities to grow in a
competitive and dynamic
environment. Featuring
coverage on a broad range of
topics such as human capital,
organizational leadership, and
knowledge creation, this book
is ideally designed for family
firms, managers, advisors,
consultants, policymakers,
business professionals,
executives, entrepreneurs,
researchers, academicians, and
students.
Big Data- 2011
Creating Value with Big
Data Analytics - Peter C.
Verhoef 2016-01-08

Our newly digital world is
generating an almost
unimaginable amount of data
about all of us. Such a vast
amount of data is useless
without plans and strategies
that are designed to cope with
its size and complexity, and
which enable organisations to
leverage the information to
create value. This book is a
refreshingly practical, yet
theoretically sound roadmap to
leveraging big data and
analytics. Creating Value with
Big Data Analytics provides a
nuanced view of big data
development, arguing that big
data in itself is not a revolution
but an evolution of the
increasing availability of data
that has been observed in
recent times. Building on the
authors’ extensive academic
and practical knowledge, this
book aims to provide managers
and analysts with strategic
directions and practical
analytical solutions on how to
create value from existing and
new big data. By tying data and
analytics to specific goals and
processes for implementation,
this is a much-needed book
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that will be essential reading
works as a valuable tool for
for students and specialists of
many different industries. The
data analytics, marketing
Research Anthology on Big
research, and customer
Data Analytics, Architectures,
relationship management.
and Applications is a complete
Research Anthology on Big
reference source on big data
Data Analytics, Architectures,analytics that offers the latest,
and Applications
- Management innovative architectures and
Association, Information
frameworks and explores a
Resources 2021-09-24
variety of applications within
Society is now completely
various industries. Offering an
driven by data with many
international perspective, the
industries relying on data to
applications discussed within
conduct business or basic
this anthology feature global
functions within the
representation. Covering topics
organization. With the
such as advertising curricula,
efficiencies that big data bring
driven supply chain, and smart
to all institutions, data is
cities, this research anthology
continuously being collected
is ideal for data scientists, data
and analyzed. However, data
analysts, computer engineers,
sets may be too complex for
software engineers,
traditional data-processing,
technologists, government
and therefore, different
officials, managers, CEOs,
strategies must evolve to solve
professors, graduate students,
the issue. The field of big data
researchers, and academicians.
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